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HE AUTOMOBILE industry 

seems to have shot the labor| 
rapids. The mill pond, rippleless | 
and inviting, lies ahead. General| 
Motors’ troubles in Canada have | 
been settled and there’s only one) 
peg out of place on the industry’s | 
wall map—Packard, smoking the} 
pipe of peace with the UWA chief- | 
tains. Application by the union for | 
a vote under the Wagner Act is 
expected to bring about an elec- 
tion at Packard next Wednesday. 
From where I sit in a front-row 
seat, I would say there will be no| 
strike. Alvan Macauley welcomes 
the vote and has urged his work- 
ers to participate. So after all 
these months we may learn just | 
how the UAW stands. 

* * * 


IN THE meantime Packard 
plant operations continue unin-| 
terrupted. Cars are going into the| 
field at a peak pace and the pow-| 
wow with labor has had no effect | 
on deliveries. The conference room| 
has been occupied for three days 
and even the grapevine telegraph 
is silent as to any marked dif- 


ferences of opinion in the parley.| senger cars and 90,241 trucks. | 
Canadian factory sales were 19,-| 


The only stumbling block has been 
the clause about “sole collective | 
bargaining.” Martin failed to get | 
this definite commitment from) 


| units, 


(See Table on Page 21) 
| units in the corresponding period 


| Canadian 


y p 
184,509 in First 


Quarter Over ’36 


WASHINGTON.—Factory sales 
of motor vehicles, in the United 
States and Canada, passed the 
half-million mark in March, ac- 
cording to figures compiled by 
the census bureau this week. The 
total was 518,715 units, of which 
423,086 were passenger cars and 
95,629 trucks. 

The March sales brought the 
first quarter total to 1,301,681 
compared with 1,117,172 


a year ago. Of the 1937 first 
quarter total, 1,058,687 were pas- 
senger cars and 242,994 trucks. 
Of the 518,715 units produced 
during March, 494,014 were turned 
out in the United States, with 
sales accounting for 
24,701. The complete total com- 
pares with 383,540 turned out in 


| February of this year and 399,426 


of 438,992 
in March 


in January. A total 
units were produced 


last year, 420,971 in the U. S. and | 


18,021 in Canada. 
The U. S. total for March this 
year was divided into 403,773 pas- 





313 cars and 5,388 trucks. 


Statistics for the United States | 
were based on data received from | 


MANAGEMENT AND LABOR MEET, EAT AND AGREE.—David | 
R. Wilson, center, president of Willys-Overland Motors, Inc., is shown | 


here signing an agreement with 


Mar. Output Hits 518,715 





Production Peak 
May Come Later 
Due to Strikes 


Likelihood of Any More 
Disputes Considered 
As Very Remote 


By WILLIAM C. CALLAHAN 
DETROIT. — That the 


5,000,000-vehicle year en- 
| visioned at the close of 1936 





|) may not be lost is indicated 


the UAW workers, providing for 


working hours and wage agreements for employes of the Willys plants 
in Toledo. At Wilson’s left, William Siefke, UAW business agent. 


UAW Calls Packard Vote, 
First Under Wagner Act; 


‘now as the dust clouds 
| kicked up by the first-quarter 
labor dispute rapidly settle. 


| In spite of the turmoil during 
| the first three months of 1937, 
the industry has turned in a pro- 
| duction of 1,301,881 units and re- 
tail deliveries estimated at 1,041,- 
301, the latter figure establishing 
a new all-time record for any 


| industry. 

The fact that March retail sales 
| totaling 480,253 units was _ ex- 
|}ceeded by only three previous 
monthly totals indicates also that 
there has been no let up in de- 
mand from the buying public. Just 
how many retail orders were left 
|unfilled due to shortages of cars 
still remains to be seen, but the 
| heavy backlogs now jamming fac- 
| tory books would indicate that the 
current capacity production can 
be continued well past the normal 
slacking-off period. 
| Dealer stocks are down, as can 
be seen from the fact that pro- 
duction in the first quarter ex- 
ceeded retail deliveries by only 
250,000 units. Ordinarily stocks 


Oshawa Peace is Signed 


DETROIT.—An election under 


General Motors and Chrysler and | 88 manufacturers, 24 making pas- | 
is now staking his chances at} senger cars and 72 making trucks, | 
Packard on the outcome of next| eight of the automobile manufac- | 


ri would increase sharply during the 
would be granted sole bargaining,| first quarter in expectation of 


Wednesday’s plebiscite. 
* * oe 


ONCE PACKARD is settled the| 
slate will have been wiped clean, 
for Lewis, Martin & Co., have 
wisely decided—and have said so 
—that they will not go after Ford 
until next fall, when Dearborn) 
will be bringing out 1938 models. 
And by that time the labor situa- 
tion may be so changed that the 
foray will be abandoned altg- 
gether. 

(Continued on page 23, Col. 1) 


. | 
The Top Ten 
PASSENGER CARS 
First Ten in Registrations 
as Reported in ADN Today. 
- 1937 1936 
Pos. Make Pos. 
* 1—182,025 Ford 136,830— 2 
2—133,899 Chev. 171,695— 1 
3—115,014 Plym. 80,570— 3 
4— 60,611 Dodge 39,160— 4 
5— 37,267 Pont. 26,496— 6 
6— 33,041 Olds. 31,598— 5 
7— 31,215 Buick 23,500— 7 
8— 22,478 Huds.* 16,572— 8 
9— 19,448 Pack. 8,377—11 
10— 18,402 Chrys. 9,512—10 


| 





*includes Terraplane. 


Total All Makes * 
721,364 580,237 


See Total Registrations to Date, 1937- | 
1936, pages 20 and 21, this issue. | 





turers also making trucks. 


Hupp Production 
Expected to Get 
Under Way Soon 


DETROIT.—An early start on 
manufacturing operations for the 
1938 Hupmobile models is ex- 
pected, with the 
way cleared by 
the stockholders 


| and the SEC ap- 
| proval of Hupp’s 
| new finance pro- 


gram. 

“The plans 
provide for more 
than ample 
capital to insure 
Hupp a strong 
position in the 
industry,” de- 
clared Thomas 
Bradley, president. “New 1938 
models, sixes and eights, will be 
announced Ipon the completion 
of tooling which is already in 


Thomas Bradley 


| progress, as the designs for the 
| new cars are now tentatively ap-| 
| proved.” 


Bradley also announced the 


| election of two Hupp officials to 


the board of directors. They are} 


| National Labor Relations Board | although the supreme court in its 


| Labor Situation 


|able inclination to soft-pedal its 





W. A. MacDonald, director of 
(Continued on page 16, Col, 4) 


sponsorship will be sought for 
next Wednesday in the contro- 
versy between the United Auto- 
mobile Workers union and Pack- | 
ard Motor Car Co., union officials | 
stated late Friday afternoon. The 
Packard election would be the 
first called in the automotive in- 
dustry under the Wagner Act, 
which was upheld by the supreme 
court last week, to determine 
whether or not UAW shall have 
sole bargaining rights in accord- 
ance with that law. 

Under the Wagner Act, the 
union getting better than 50 per 
cent of the workers in its favor 


Tension Lessens 
In Washington 


By WILLIAM ULLMAN 


WASHINGTON. — After week- 
long sessions here of the brass 
hats of the United Automobile 
Workers, the executive board of 
the CIO union, there is a notice-| 


war plans against Henry Ford. 
Several days ago Homer Martin, 

president of the UAW, who is 

presiding over the executive) 


(Continued on page 3, Col. 1) 





| right 


| Automobile 


decision held that there was noth- 
ing in the act to compel an em- 
ployer to make an agreement with 
the majority group or to prevent 
an employer from making an 
agreement with a minority group. 

Alvan Macauley, president of 


Packard, issued a statement late) 


Friday in which he said the com- 
pany would welcome the vote and 
urged all workers in the plant to 
participate in the plebiscite. His 
statement read: 


“We are very much pleased that | 
application has been made to the| 


| spring demand. 

| With first quarter figures now 
available, it is possible to forecast 
| with some accuracy the prospects 
| for the months to come. In 1936 
| production during the first quar- 
| ter accounted roughly for 24 per 

(Continued on Page 2, Col. 1) 


AMA Estimates 
| For March Show 
All-Time High 


National Labor Relations Board | 


for an election in which all Pack- 
ard wage earners shall have the 
to determine by 
whether they want the United 
Workers union to 
solely and exclusively represent 
them in their relation with the 
management. 

“This election will definitely set- 
tle the question as to how many 
of our people want to be control- 
led by the union; also how many 
prefer to handle their own af- 


fairs, or, on the other hand, pre-| 


fer to be represented by some or- 
ganization other than the United 
Automobile Workers union. 


“We hope that every last one of | 


our wage workers will vote. It is 
exceedingly important that they 
should do so in order that their 


(Continued on page 2, Col. 1) 


vote | 


NEW YORK.—The preliminary 
estimate of the domestic retail 
sales of passenger cars and trucks 
based on the figures issued by the 
| members of the Automobile Manu- 
facturers Assn., establishes four 
new all-time records. 

Only three monthly reports in 
the history of the industry have 
surpassed the March figure of 
480,253 passenger cars and trucks, 
which is an all-time record for 
the month. 

Sales of 1,041,301 passenger cars 
and trucks for the first quarter of 
1937 sets an all-time record for 
the industry. 

Truck sales for March were 72,- 
840 and for the first quarter 167,- 
414. These figures are the best 
ever recorded for commercial ve- 
hicles for the month of March 
|and any three-month period. 
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Production of 5,200,000 Vehicles Forecast for ’37 


Output Peak 


Come 


May 


Later Because of Strikes 


(Continued from 


cent of the year’s total. At the, 
present time there appears no| 
reason why that ratio should not} 
hold true this year. If this proves | 
to be the case, output in 1937 is 
likely to reach a total of about 
5,200,000 cars and trucks in the 
United States and Canada. 

Carrying this projection a little | 
farther, it seems safe to divide the | 
1937 output at 4,415,000 passenger | 
cars and 875,000 trucks. These 
figures would compare with 3,- 
807,371 passenger cars and 809,486 
trucks in 1936. In the record 
year, 1929, passenger car output 
totaled 4,794,989 and trucks 826,- 
817 for a combined total of 5,621,- 
715. It is doubtful that the 
industry would have exceeded that 
total even had the strikes not 
taken place this year. 


Union Calls Vote 
At Packard; Peace 
Signed At Oshawa 


(Continued from Page 1) 
wishes and preferences may 
known.” 


be | 


OSHAWA.—An agreement to 
end the strike of 3,700 workers at 
the General Motors plant in this 
city was signed in Premier 
Mitchell Hepburn’s office late} 
Thursday, and was ratified Friday 
morning at a mass meeting of the 
strikers. The agreement ended the | 
stoppage which had tied up the| 
Oshawa plant since Apr. 8. 

The agreement did not provide} 
any written contract, and its terms 
were not made public, but it was) 
believed that hourly rates of less 
thar 55 cents would be increased 
7 cents; rates of more than 55 
cents would be raised five cents; 
the work week would be cut to 
44 hours, and the efficiency sys- 
tem modified. 





Parts Industry 
Payrolls Rise 


DETROIT. Payrolls of the 
original equipment parts manufac- 
turers for the four-week period 
ending Mar. 6, 1937, totaled $9,744,- 
000, according to a report of Au- 
tomotive Parts & Equipment 
Manufacturers, Inc. 

In the original equipment group, 
the hourly rate of pay for all fac- 
tory employes, both male and fe- 
male, regardless of type of work, 
increased more than three cents 
per hour over February, and the| 
average weekly earnings for all} 
factory employes increased from 
$25.68 in the previous month and 
$23.26 a year ago, to $28.79. 


1) 


Labor troubles, which have be- 
deviled the entire industry more 
or less up to now, seem to be 
pretty definitely on the wane. 
Likelihood of a strike at Ford 
seems more remote than a few 
weeks ago, and the difficulties at 
Packard appear headed for early 
adjustment. Conferences have 
been in progress during the past 
three days and indications are 
that no stoppage of production is 
being considered. 

It is generally felt that, from 
the union standpoint, the season 
is too far advanced to gain much 
by closing any other plants at 
least until the 1938 models are 
placed in production late next fall. 

Localized sit-downs, however, 
still seem to be the order of the 
day. Workers at the Buick plants 
in Flint staged a 10-hour stoppage 
Thursday’ evening. Complying 
with a union request the company 
had adopted weekly payment plan 
in place of paying bi-weekly. In 
further conformance with union 
wishes, the company changed the 
payday for the night forces from 
Thursday to Friday. Union offi- 
cials apparently had not told the 
workers of the new schedule and 


Page 


|a sit-down was staged when the 


“ghost” failed to walk Thursday 
evening. 

Friday morning further stop- 
page was caused at the Janesville 
(Wis.) plant of Chevrolet in pro- 
test over the assignment of a 
student apprentice to the assembly 
line. Corporation officials declared 
the assignment had been approved 
by the shop stewards at Janes- 
ville but that the men had re- 
fused to accept the steward’s de- 
cision. Negotiations started at 
once and the difficulty was ironed 
out. Work will resume Monday. 

At GM plants in Oshawa, Ont., 
terms of settlement were reached 
Thursday afternoon and approved 
Friday. 


SAE Will Hear Plumb 
Lecture on Supercharger 
DETROIT.—“The Supercharger 
its progress and prospects” will 
be described to members of the 
Detroit section of the SAE at the 
Hotel Statler, Apr. 26 by R. A. 
Plumb, of the engineering depart- 
ment of Graham-Paige Motors 
Corp. 


SAE Summer Convention 
To Have Trailer Exhibit 
DETROIT.—The Society of Au- 

tomotive Engineers will hold an 

exhibit of trailer coaches at its 

Summer meeting May 4 to 9 at 

White Sulphur Springs, W. Vir., 

to stimulate interest in trailers 

among passenger car engineers. 





EIGHT-POUND TROUT may flourish in New England, but George 
Haddad (center), Haddad’s Motor Sales, Pittsfield, Mass., didn’t seem 
to impress W. A. P. John, MacManus, John & Adams, with accounts 


of it at the Pontiac April 
Malcolm Putty, of Putty Pontiac 
left, seems to agree with John. 


merchandising conference last week. 


Sales, Wichita Falls, Tex., at the 


& 





AT THE BANQUET at Hotel Statler, Detroit, following the April 
merchandising conference of Pontiac dealers from each of the com- 


pany’s 26 zones. 


Left to right are: 


V. L. Murray, assistant general 


sales manager in charge of the west; Frank Ball, Kansas City dealer; 
F. S. Tinder, Richmond, Va., dealer, and H. J. Klingler, general 


manager of Pontiac. 





Willys-Overland Signs 
Agreement With Union 


TOLEDO. — Willys - Overland 
has signed its first formal con- 
tract with the United Auto Work- 
ers, affiliate of the CIO, David R. 
Wilson, president of the com- 
pany, announced this week. 


Signing of the contract with the 
UAW climaxed several weeks of 
friendly negotiations between 
Wilson, Sam Black, works man- 
ager, and other Willys-Overland 
executives and union representa- 
tives. 


The contract, according to the 
executive board of Local No. 12, 
UAW, is one of the most satis- 
factory agreements obtained by 
the CIO in the entire automotive 
industry. 

It provides, among other things, 
recognition of the UAW as bar- 
gaining agent for its members in 
the Willys-Overland plants, a 
five-day, 40-hour week work 
schedule, departmental seniority 
rights and guaranteed base pay 
for piece workers. 

A set rate and piece work rate 
has been established for every 
operation in the plant, with the 
guaranteed base rate applying in 
every operation. The guaranteed 
base rate protects workers against 
production interruptions, such as 


Exports of Car 
Products Drop 
From Jan. Total 


WASHINGTON. Automotive 
products exports from the United 
States in February were valued 


at $26,981,528, a decrease from the) 


January valuation of $28,557,880, 


but an increase of 18.1 per. cent) 
the Com-| 


merce department announced this | 


over February, 1936, 


week. 
Foreign sales during the first 


breakdowns, over which the 


worker has no control. 


“We are extremely appreciative 
of the splendid co-operation the 
UAW received from Wilson, Mr. 
Black and other Willys-Overland 
executives in reaching a satisfac- 
tory agreement,” a UAW state- 
ment was quoted as stating. 

“He, Wilson, deserves additional 
commendation,” the statement 
said, “for volunteering a humane 
clause in the contract, namely, 
right to transfer an aged worker 
to an easier task of employment 
in the plant instead of discharg- 
ing him because of physical dis- 
abilities due to ill health. 

“Union organizations have 
strived for years to obtain such 
humane clauses in contracts with 
employers without success, and 
Mr. Wilson, himself, proposed 


this clause without demand from | 


the union,” the statement 


cluded. 

“What we at Willys-Overland 
are interested in, is producing au- 
tomobiles to sell,” Wilson stated. 
“In doing so we insist upon com- 
petency. That 
sure, and we feel that a satisfied 
worker wil] turn out more work 
and do a better day’s job. 


con- 


“Labor trouble has been a rar- 
ity here and we want to keep it 
that way. A satisfied worker is 
an efficient worker and it has 
been largely due to satified work- 
ers that we have staged such a 
remarkable comeback into the 
front ranks of the automobile in- 
dustry.” 


two months of this year were| 


valued at $55,539,308, 
with $45,771,527 in the correspond- 
ing period of 1936, an increase of 
23.1 per cent. The Union of South 
Africa, Australia and Canada 
were the ranking foreign markets 
for American passenger cars in 
February. Australia took the 
most American-made trucks dur- 
ing the month, followed _ by 
France, Japan, British India, 
Sweden, Venezuela, Egypt and 
Mexico. 


Salisbury Sails 

NEW YORK.—H. M. Salisbury, 
export sales manager of the Nash 
Motors division of the Nash-Kelvi- 
nator Corp., is on his way to north- 
ern Europe to confer with Nash 
distributors in 20 countries. Salis- 
bury is accompanied by Ralph M. 
Wood, recently appointed 
representative for Nash in northern 
Europe. 


compared | 





special | 


is our only mea-| 


‘Company Unions 


‘Not Barred, NAM 


| Informs Members 


| NEW YORK.—In an analysis of 


|the supreme court’s recent de- 
cisions in the Wagner act cases, 
legal counsel for the National 
Assn. of Manufacturers has in- 
formed its members that employe 
representation plans freely chosen 
and company unions were not 
outlawed by the court opinions. 


The counsel pointed out that 
while the supreme court had ap- 
plied the powers of the commerce 
clause of the constitution to a 
“new field, the tribunal did not 
extend it to all employment re- 
lations in industry.” 


“The act as interpreted does not 
compel contractor agreement with 
anyone, individually or collec- 
tively,” the analysis stated. “The 
obligation created is that of 
reasonable negotiation with the 
true representatives of the ma- 
jority of employes, whether such 
representatives be from within or 
without the employer’s working 
force. No legitimate organization 
confined to the plant or any 
freely chosen employe represen- 
tative plan is outlawed. 


“Furthermore, the act, as inter- 
preted, does not 
normal relations and 
communications which are a 
necessary and practical part of 
all friendly intercourse between 
employer and employe. Its pro- 
hibitions are addressed to inter- 
ference with the free organization 
and selection of employes’ repre- 
sentatives and any coercion or 
intimidation by the employer 
which impedes the employe’s de- 
termination of what organization, 
if any, he desires to join and have 
represent him in collective bar- 
gaining. 

“It is the use of the employer’s 
authority and power to induce ac- 
tion in derogation of what the 
statute calls ‘self-organization’ 
which is forbidden. The  pro- 
visions of the act with respect to 
| so-called ‘closed shop’ contracts 
| was not at issue in any case.” 


| Buick Sales Up 





innocent 


_ 38% Over March 


FLINT. Domestic retail sales 
of Buick motor cars during the 
first 10 days of April totaled 7,499 
units compared with 5,418 in the 
first 10 days of March and 5,568 in 
the corresponding period of April 
a year ago, according to figures 
released by W. F. Hufstader, gen- 
eral sales manager. 


SPARKLING CHROME moldings that embellish engine hoods 
and belt lines of Dodge cars are shaped and prepared for attachment 
on special hydraulic machines tended by crews of trained women 


operators. 
main plant. 


Two of these are pictured here at work in the Dodge 


prohibit the | 


J 
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UAW in No Hurry | 
Charges Against Ford 
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Labor Situation Tension Lessens in Washington 


to File 


(Continued from Page 1) 


board’s pow wow, asserted that a 


complaint against Ford Motor Co. | 


treatment of employes would be 
filed with National Labor Rela- 
tions Board “within a few days. 
Now, in response to questioning 
at a press conference, he says 
that statement still stands but he 
displayed a marked disinclination 


to go into details about plans for | 


the campaign against Ford. 

Martin would not admit that/| 
the board was discussing the Ford 
situation but stated that he pos- 
sessed authority to sanction the 
threatened complaint. When de- 
cided upon, he said, it would be 
filed with the board’s representa- 
tive in Detroit. 

Martin told the newsmen that 
UAW now has “well over 300,000 
members” but he did not say how 
many have been recruited in Ford 
plants. It is assumed here that 
organizing work is proceeding in 
those plants but that considerable 
time will elapse before the CIO 
union will feel prepared to come 
to grips with Ford. 

Martin denies rumors his ex- 
ecutive board is investigating fac- 
tional disputes within the UAW 
ranks or that disciplining of 
“radical elements” in the union is 
contemplated. When it took 12 
hours of talking for him to in- 
duce the Chrysler strikers 
leave the plants he charged com- 
munist members were attempting 
to block the Lansing truce. 

Some labor observers believe 
the meeting of UAW officers and 
18 board members from various 
parts of the country was called 
here because John L. Lewis de- 
sires to keep in closer touch with 
the union’s organizational pro- 
gram. The sessions were held in 
Lewis’ United Mine Workers’ 


Six Convertible 
Models Added to 
Hudson 737 Line 


DETROIT.—Spring officially be- 
gan for Hudson and Terraplane 
dealers this week when the com- 
pany announced its convertible 
models. Anticipating a good con- 
vertible car year, Hudson an- 
nounced six convertible car mod- 
els for 1937. Two are eights, two 
are six-cylinder models, and the 
remaining two are offered in the 
low-priced Terraplane line. Two 
types are being offered. One is 
the popular convertible coupe, a 
three-passenger, one-seat affair, 
and the other is a convertible 
brougham, a newcomer to the 
Hudson-built lines of cars. This 


is a six- pansonger, two-door model. | 


New Head Named 


By Calif. Car Men| 


SAN FRANCISCO.—Le Roy 
Spencer, veteran automotive sales 
executive, northern California 
manager for Earle C. Anthony, 
Inc., California Packard distribu- 
tor, has been elected president of 
the Motor Car Dealers’ Assn. of 
San Francisco, succeeding Fred 
Pabst, northern California man- 
ager for Don Lee, Inc., Cadillac 
and LaSalle distributor. 

Bill Street, well known San 
Francisco Ford dealer, is the as- 
sociation’s new vice-president; F. 
D. Smith, Studebaker distributor, 
is secretary; Ernest Ingold, Chev- 
rolet dealer, is treasurer, and Tod 
Bates was re-elected general 
manager. 

Those named on the executive 
committee are: Fred Pabst, Wm. 
L. Hughson, Don Gilmore, Art 
Knuckey, J. E. French, H. O. 
Harrison, Eaton McMillan, Ed 
Zane, F. B. Williams, James Mc- 
Alister, and Glenn C. Stater. 


to | 


| headquarters. Martin stated the 
| gathering was scheduled for 
| Washington “so we would not be 
interrupted by other business, 


”| which always is the case when we | 


meet in Detroit.” 
The agreement reached for 
| settlement of the Canadian Gen- 


eral Motors strike with the pro-| 


vision that CIO was to have no 
| part in the peace arrangement 
| brought no retort from CIO save 
| that it was taking no part in the 
Canadian negotiations. UAW 
spokesmen likewise were silent, 
except for a declaration by Mar- 
tin that he plans to go to Oshawa 
to address the UAW membership 
there. 

Secretary of Labor Perkins’ 
round table with representatives 
of industry, labor, the government 
and the public concerning collec- 
tive bargaining developed the 
complaint of big industries that 
they are being caught in the 
crossfire between the CIO and 
AFL labor factions. Despite their 
good intentions of obeying the 
letter and spirit of the validated 
Wagner Labor Relations Act, 
wrangling between the two labor 
groups is curtailing production 
and threatening general disrup- 
tion of business, the employers 
told Miss Perkins. 
complained, affords them no aid 
|in clearing up the situation. 

Meantime William Green, AFL | 
president, says he will press for 
| changes in the Wagner law. As 
now written, he holds, the “rebel” 
CIO is allowed to swallow up the 
Federation’s craft union member- 
ship in mass production indus- 
tries such as the steel and auto- 
motive. 
tion 





despite 
CIO 


lectively for themselves, 
numerical strength of the 
affiliate in a given plant. 
The automotive industry was 
wholly unrepresented at the 
Perkins conference, it being ex- 
plained its spokesmen would be 
called here later. No such invita- 
tion has been announced yet, 
however. 


Car Mechanics Strike 
Averted in Cleveland 


CLEVELAND. A threatened 
strike of more than 600 automo- 
bile mechanics in 103 service sta- 
tions 
appears to have 
through the efforts of Arthur L. 
Faulkner, U. S. 
following long-continued negotia- 
tions between the Cleveland Au- 
tomotive Trade Assn. and the Au- 
tomobile Mechanics Union, 
No. 1363. 





The act, they | 





Green says the Federa- | 
wants the law amended to| 
allow craft unions to bargain col- | 


and garages of Cleveland | 
been averted!) 


labor conciliator, | 


| Orleans, 
| distributor 
local | 
| in Memphis. 
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BEING THE BIGGEST Plymouth ever built, this new seven-passenger touring sedan has a 132-inch 
wheelbase. The overall length is 10 inches more than last year’s model and three inches wider. With the 
aid of roomy auxiliary seats, accommodations are provided for nine persons. 


Plymouth Adds 
A New Deluxe 
Model to Line 


DETROIT.—The biggest Plym- 
outh seven-passenger model ever 
built was added this week to the 
company’s 1937 line. The new 
model is a four-door touring se- 


| dan, with built-in trunk. It has a 


wheelbase of 132 inches, and} 
measures slightly more than 213 
| inches in length. 

Room to spare for three pas- | 
|}sengers in both front and rear 
seats is assured with front seats | 
three inches wider than former | 
standard widths, and back seats | 
widened by 2% inches. Overall, 





the new sedan is fully 10 inches | 
longer than the big seven-passen- | 
ger car last year. 

The auxiliary seats of the 1937 | 
seven-passenger, which fold away 
in back of the front seat when 
not in use, are each four inches 
wider than formerly, and are built 
three inches closer together, pro- 
viding comfortable accommoda- 
tion for a sixth passenger riding 
in the rear compartment. 

Both front and rear doors are 
eight inches wider than other 
four-door models. Correspond- 
ingly larger windows are also 
provided. The new de luxe model 


|is powered by the same engine 


used throughout the line. Gear 
ratio is increased from 4.1 to 4.3 
to 1, for reserve power when 
carrying nine adult passengers, 


Felix Truett 
KENOSHA.—Felix Truett, identi- | 
fied with Nash Motors since its in- 
ception in 1916, died Apr. 16 in New 
where he had been Nash 
for many years. He} 
previously was associated with Nash 





OLDEST LIVING EMPLOYE still actively engaged in the auto- 
motive industry is M. J. Murray, who has been with Oldsmobile for 
19 years. He is being congratulated on his 90th birthday by C. L. 


McCuen, Oldsmobile general manager. 


| directors. 


| new board rep- 


| five 
| carried over on the preceding 


SHOWING THE ROOMY auxiliary seats provided in the new 
| Plymouth seven-passenger model just announced. When raised the 
seats fit closely together for comfort of the middie passenger. 


Reo Agreement Reached; 
Director Board Enlarged 


LANSING. — Reo Motor Car |. 
Co.’s 33rd annual _ stockholders 
meeting, Wednesday, ended har- 
moniously with 
the election of 
an enlarged 
board of nine 
Four 
members of the 


resent the New 
York interests 
which have in- 
vested heavily 
in Reo stock in 
recent months. 
The remaining 
members 


Don E. Bates 





year. 

Under a change in by-laws, 
three directors were elected for a 
three-year term and three each 
for two years and one-year terms. 
In the future three directors will 
be elected for three-year terms at 
each annual meeting. thus pro- 
viding a revolving board. These 
elected Wednesday for the three- 
year term are Donald E. Bates 
and George E. Smith, of Lansing, 
and Frank A. Vanderlip jr., of 
New York. 

Elected for the two-year term 
are Rowland Campbell, of Chi- 
cago; Walter S. Foster, Lansing, 
and Charles E. Sinclair jr., of 
New York. Those elected for the 
one-year term are c. M. Higbie, 


Drivers Negotiate 


CLEVELAND -—Representatives of 
10 major oil companies and a com- 
mittee of the Petroleum Truck 
Drivers’ union met again Friday with 
Ralph A. Lind, regional] director of 
the national labor relations board, 
in an attempt to reach a decision on 
wages. Negotiations have been Ser 
proaching a deadlock. A strike might 
force the closing of hundreds, if not 
all, of the city’s gas stations. 


Detroit: William Loeb sr., of New. 
York, and Ray Potter, Lansing. 
Loeb was formerly secretary to 
President Theodore Roosevelt and 
later collector of customs for the 
port of New York. 

An executive committee was 
also formed consisting of Bates, 
Smith and Vanderlip. 

At a directors’ meeting immedi- 
ately after the annual stockhold- 
ers meeting, the following officers 
were elected: Donald E. Bates, 
president and general manager; 
George E. Smith, vice-president 
and assistant general manager; 
George L. Brown, secretary and 
treasurer; and Dean M. Parsons, 
assistant secretary -treasurer. 


Fair Trade Laws 
Adopted by Neb. 


LINCOLN, ‘Neb. nil “unfair 
trade practice” bill passed by 
Nebraska’s unicameral legislature 
Wednesday will prevent gasoline 
price wars in the state. It for- 
bids the sale of any article or 
commodity below cost. Penalties 
for the violation of the act are 
fines of from $100 to $1,000 and 
imprisonment of not more than 
six months. 

A companion bill, the “fair 
trades practice act,” also passed. 
Manufacturers are not permitted 
to sell trade-marked goods below 
a minimum price. A manufac- 
turer, by contracting with one 
dealer, binds all the other dealers 
in the state and they must not 
sell below the minimum price. 

In the opinion of W. S. Stinson 
of the Lincoln Motor Co., the two 
bills will not affect the automobile 
industry except in preventing the 
outbreak of gasoline price wars. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(ADN 6-10-1933) 
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and 


12 TH. YEAR 


Pennies from Heaven 


[FDURING the past year, the bureau of public roads 
reports, 18,000,000,000 gallons of gasoline were con- 
sumed on the highways of the United States. This report 
may seem inspiring to some automobile dealers but there 
are too many others, inclined to say “So what?” It’s the 
“So Whaters” we would like to talk to now if any there 
be among our readers. 

When we consider what 18 billion gallons of gasoline 
sold in a 12-month period means in customer contacts 
at the pump, the report becomes even more important. 
Let us assume, although there is no real basis for it, 
that the average gasoline purchase is 10 gallons per cus- 
tomer stop. If that is a fair average it means that 1,800,- 
000,000 stops were made by your customers last year in 
the United States at stations purveying gasoline. 

For the past few years Automotive Daily News has 
stressed the value of the neighborhood sales and service 
type of operation because of the customer contaet it af- 
fords. It is a simple fundamental that cars cannot run 
without fuel. It is human nature to take the easiest way 
to get anything. Thus the corner gasoline station with its 
well-placed pumps, where the driver can pull in and pull 
out, will continue to get the bulk of this trade unless 
the dealer provides equally convenient facilities. 

During the 1936 consumption of gasoline for highway 
purposes increased 1,754,000,000 gallons over 1935. With 
the increase in registrations this year, a corresponding 
gain may be expected in 1937 over 1936. We are now 
coming into the touring season. The time is ripe for 
dealers to go after this business if they think it worth 
their while. There can be no question of the opportunity 
such stations provide for meeting and holding your 
customers. 


SAE To Look at Trailers 


yy eateD in between an elaborate program of auto. 
motive and aeronautic discussions at the Summer 
Meeting of the Society of Automotive Engineers, which 
will be held at White Sulphur Springs, W. Va., during 
the first week in May, will be a newcomer in the form of 
a paper covering the effects of coach trailers on car 
design. This paper, which will be presented by James H. 
Booth, of the Buick Motor Co., should be of great interest 
to car engineers and trailer designers. 


During 1936 the art of trailer building grew into the 
proportions of an industry. Trailer producers intent on 
eapturing public favor with their own designs have per- 
haps paid too little attention to the effects of the trailer 
on the towing car, which was not originally designed as a 
tractor unit. 


Booth’s paper analyzes the results of practically 
doubling the load on the working parts of the automobile 
through using the car in combination with a trailer. 
He offers constructive methods for meeting this new 
problem. Until such time as trailer production and use 
reaches proportions that warrant production of specially 
designed cars for trailer service, the present models will 
have to serve. Co-operation between trailer engineers 
and car designers can do much to improve these present 
makeshift combinations. 


By George M. Slocum 


Every poison, they 
say, has an antidote, 
which if applied soon 
enough can save the 
patient. In the case of Detroit 
(and Michigan also for that mat- 
ter) it has come in the person of 
a man named Deloss Walker, who 
although little known in the motor 
capital, has made a profound im- 
pression on every Detroit audi- 
ence he has addressed during the 
past two or three weeks. Walker 
is employed as an associate editor 
of Liberty Magazine, but his 
unique ability as a business re- 
vivalist is earning him a national 
reputation. During the depths of 
the depression he conducted old- 
fashioned revival meetings in 
cities from Maine to California. 
He preached the gospel of confi- 
dence and leadership in schools, 
churches, civic clubs and labor 
union meetings, with the result 
that in every city where he cam- 
paigned the log-jam of pessimism 
was broken; everyone, from the 
bank president to the traffic cop, 
took on a new viewpoint and the 
bank clearings jumped like a bal- 
loon released from its moorings. 
2 * * 


DELOSS WALKER uses all of 
the “old-time religion” methods 
of a Billy Sunday, with whom he 
is most often compared, but the 
“sawdust trail” he asks his listen- 
ers to take leads straight to a 
renewed confidence in America. 
Strange as it may seem, he is 
neither pro or anti capital, labor, 
republican or democrat. He be- 
lieves the present labor unrest 
which has resulted in near-riots 
of serious character all over the 
United States is simply a case of 
bad leadership taking advantage 
of a situation which could have 
been corrected at its base. He 
illustrates this point by challeng- 
ing his hearers what they would 
do if suddenly smoke began pour- 
ing into the room in which they 
were sitting. Then he paints the 
picture of how they would rush to 
the elevators, to the stairs, to the 
fire exits, only to find their escape 
cut off by smoke and flame. At 
that instant he asks, supposing a 
12-year-old messenger boy should 
shout, “Come on, misters, I know 
a way out!” “What would you 
do?” he asks. “Would you take a 
chance and follow that lad, hop- 
ing against hope that he did know 
a way out? Why, of course you 
would.” 


DETROIT 
GETS A 
REVIVAL 


* * a 


WALKER’S REVIVAL meetings 
in Detroit have stirred up and 
given renewed confidence to the 
leadership which for years gave 
this magic city by the lake the 
well-earned title of “Detroit—the 
Dynamic!” Already the Greater 
Detroit Assn. has been revived to 
centralize a program of civic 
patriotism which will put new 
heart into every man, woman and 
child who is proud to claim this 
city as “home-town.” The facts 
are that things never were as bad 
in the Detroit area as they were 
painted. Today there are more 
men and women employed at 
higher wages in the Detroit area 
than there were at the peak of 
nation-wide prosperity in 1929. 

3 A * 


BEING A COUNTRY boy, I re- 
member that along after the holi- 
days and preceding the first run 
of sap in Whitesides woods, grand- 
mother used to insist on a course 
of “sulphur and molasses” for the 
whole family. It was supposed to 
rid us of an accumulation of win- 
ter poisons. I think, perhaps, all 
Detroit needed to get rid of its 
accumulated bile was a good dose 
of spring tonic and old “Doc” 
Walker came along at just the 
right time to administer it. Now 
my only hope is that every man, 
woman and child in this area gets 
a sufficient dose.—G.M.S. 
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The views expressed in this column are those of our ceaders 
and do nct necessarily coincide with those of the editors. Readers 


are invited to use tnis space for voicing their opinions or ideas 
i will not be accepted 


Anonymous 
be observed upon request. 


1910 Data 


A statistical table upon which I 
am working reveals the fact that 
there was only one entry into the 
automobile business in 1910, and I 
am trying to ascertain the make 
of car that entered in that year. 

The Buffalo Automotive Trade 
Assn, has referred me to you. If 
this information is readily avail- 
able I would certainly appreciate 
receiving it, but if it involves any 
research on your part please do 
not hesitate to disregard my 
request. 

Perhaps, if you do not have this 


APRIL 
24-28—Chicago. Illinois Automotive 
Fourth annua) automotive exhibit. 
Pier. 


AssD 
Navy 


MAY 
1-10—Poznan, Poland. Automobile Salon. 
2—Miltwaukee. American Foundrymen’s 
Assn. 4ilst annua] convention and ez 
position. Milwaukee Auditorium. 
4-9—White Sulphur Springs, W. Va. SAE 
Summer meeting, Greenbrier Hotel. 
7-10—Osio, Norway. Automobile Salon. 
14-21—Tulsa, Okla. Internationa) Petroleum 
Exposition. 
17-21—Detroit. American Society of Mechanical 
Engineers. Spring convention. 
20-23—San Francisco. Second annual Automo 
tive Maintenance show. Civic Audi 
tortum. 


29-Sept. 6—Cleveland. 
sition. 


1937 Great Lakes Expo 


JUNE 

t- 3—Colorado Springs, Colo. American Pe- 
troleum Institute. Mid-year meeting. 
Broadmoor Hotel. 

13-28—Bordeaux, France. Automobile Fair. 

21-24—Chieago. Automotive Engine Rebuilders’ 
Asm. 15th annual convention. 

28-July 2—New York. American. Society fer 
Testing Materials. 40th annual meeting 


but confidence will 


information at hand you might be 
able to suggest where I might 
look for it. 

Thank you very much for any 
assistance you may be able to 
give me.—Grace Phillips, Bureau 
of Business and Social Research, 
University of Buffalo. 

Editor’s Note: New cars and 
trucks introduced in 1910 in- 
cluded Amplex, Anhut, Avail- 
able, Case, DeMot, Federal 
Truck, Flanders, FWD Truck, 
Jonz, Kleiber, McFarlan, Owen, 
Plymouth (not the current 
Plymouth), Paige, S.G.V., and 
Westcott. 


and exhibit of testing apparatus and 
equipment. Waldorf-Astoria Hotel. 


OCTOBER 
7-9—Los Angeles. SAE National Aircraft 
Production meeting. 
7-17—Paris. Automobile Salon. 
14-23—London, Automobile Exposition. 


27-Nov.3—New York. National Automobile 
Show. 


28-Nov. 8—Milan, Italy. International Automo- 
bile Salon. 


30-Nov. 6—Buffalo, N. Y. Automobile Show. 
31-Nev. 6—Cincinnati. Automobile Show. 


NOVEMBER 
-13—London. Commercial Automobile Show. 
-12—Akron, 0. Automobile Show. 
-13—Brooklyn. Automobile Show. 
-13—Chicago. Automobile Show. 
-13—Columbus, 0. Automobile Show. 
-13—Detroit. Automobile Show. 
6-13—Kansas City, Mo. Automobile Show. 
6-13—Newark, N. J. Automobile Show. 
6-13—Philadeiphia. Automobile Show. 
6-13—Pittsburgh. Automobile Show. 
6-13—Toronte. Automobile Show. 
12-20—Glasgow. Scottish International 
mobile Exposition. 

13-20—Battimore. Automobile Show. 
13-20—Cleveland. Automobile Show. 
13-20—Jersey City, N. J. Automobile Show. 
13-20—Milwaukee. Automobile Show. 
44-21—St. Louis, Mo. Automobile Show. 
14-21—Gpringfeid, Mase. Automobile Show. 
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MORE THAN EVER 


EYOND beauty of line, above engineering genius, 

transcendent in importance—is the spirit which 

has made Studebaker known as America’s Friend- 
liest Factory. s 

MORE THAN In celebrating its 85th year, Studebaker pledges that 
15,000 DEALERS AND this spirit of friendliness to employees, to dealers and 
THEIR EMPLOYEES to owners shall not abate. 
— If you are interested in our dealer-built franchise 


MORE THAN ee with exclusive térritory, write me in confidence. 
STUDEBAKER 0 


MORE THAN 21,000 | cp hi Hiflman 


STOCKHOLDERS | 3 , Ms President 


THE STUDEBAKER CORPORATION. 
South Bend, Ind. 
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Lower Prices Economic Health Key, Says Cameron 


Labor-Consumer 
Harmony Rests 
On Management 


DETROIT.—Comparing an en-| 


lightened industrial management 
to a catalyst, reconciling higher 
wages and lower cost-to-con- 
sumer, William J. Cameron, of 
the Ford Motor Co., in a radio 
address last Sunday evening de- 
clared that the surest way to get 
more employment and higher 
wages is through reduced prices. 

“For centuries, robbing Peter 
to pay Paul was the only way to 
make desirable economic adjust- 
ments; to many it is still the ap- 
proved way. We give one interest 
more by giving another less,” 
Cameron said. “Level up one part 
of society, another part is leveled 
down. Grant a higher wage, and 
customers must pay a _ higher 
price. So it goes on—the ancient 
game of robbing Peter to pay 
Paul, which presently compels 
you to rob Paul again to repay 
Peter. 


“Of course, where the baser in- 
stincts govern—as in war, gam- 
bling, or vicious competition—that 
is the natural rule to follow. 
Wherever men believe that there 
is only so much wealth and never 
will be any more, that is their 
only path to possession. But, 
besides being false as an analysis 
of the case, and grossly sub- 


The BENDIX DRIVE 





© 








and Ohio at Flint to map sales plans. 


FOLLOWING A NATION-WIDE tour in which similar meetings were held at key points, W. F. 
Hufstader, Buick general sales manager, called a meeting of zone managers and distributors in Michigan 
Shown, left to right, are: A. L. Jordan, mariager of the Cincinnati 
zone; Jack Pennoyer, sales manager of Garber Buick Co., Saginaw, and Guy S. Garber, president; L. M. 


Taylor, car distribution manager; E. N. Steger, special representative; H. J. C. Miller, assistant general 
sales manager in charge of the east; Hufstader; T. H. Corpe, director of advertising and sales promo- 
tion; Harlow H. Curtice, Buick president; A. C. Sellgren, manager of the Cleveland zone; Charles 
Dickens, assistant manager at Cincinnati, and Harry Bonelli, general manager of the Buick retail store 


in Detroit. 


human as a program, it is power- 
less to improve the human lot one 
particle. You cannot square this 
rule with any human benefit 
whatever. For example, apply it 
to health, individual or social. 
No one’s health can be increased 
by injuring another’s health. We 
cannot win security for one class 
at the cost of insecurity to an- 
other class, nor build prosperity 
for one on the poverty of another. 
Whenever we dig that ditch, we 


a nega 


MANUFACTURER 
ENGINEER 
CAR DEALER 
MOTORIST! 


IHE acceptance of the Bendix Drive 

by all who make, sell or drive auto- 
mobiles speaks volumes for the excel- 
lence of ‘‘the mechanical hand that 
cranks your car.’’ Their approval, won 
by its own inherent advantages, has 
made Bendix Drive the world’s most 
widely used automotive component. 

Since the first cars were automati- 


cally cranked by Bendix Drive, this 


ed Seo we B 


(Sul 


remarkable invention has performed 
brilliantly. Adaptable to every type of 
starting control—floor button, clutch 
or accelerator pedal, dash button or, 
with Startix, completely automatic 
switch-key starting—the Bendix Drive 
unfailingly starts millions of motors 


every day. 


MACHINE 
ELMIRA, NEW YORK 


sidiary of Bendix Av 





There’s a Bendix Drive for every size 
and type of automobile, marine or 
Diesel engine. Renewal parts and com- 
plete replacement drives are available 
in every civilized country. In addition, 
a liberal Exchange Plan serves the 
convenience of motorists and dealers 
throughout the United States. 


fall into it ourselves. No;—if Paul 
needs more, then Paul ought to 
have more, and our job is to pro- 
duce it; but robbing Peter for 
that purpose can hardly be called 
production. It doesn’t change the 
underlying condition. 

“Still, until recently, this blind 
method was all we knew. We 
satisfied one interest of society 
by dissatisfying some other. Take 
the conflicting interests repre- 
sented by producers and con- 








COMPANY 


fation Corporation 


sumers. As a producer of the 
necessaries of life, the worker 
wants the highest wage he can 
get; as a customer he wants to 
buy those necessaries at the low- 
est possible price. These two de- 
mands have always been in head- 
on collision. They are doomed— 
many believe—to continue in con- 
flict to the end of time. But since 
we are all producers and con- 
sumers in one, it would seem that 
at some point in the contest we 
must come to terms with our- 
selves. 


“Every little while the confiict 
grows so heated that attempts 
are made to do something about 
it. Politics steps in today and 
throws its weight on the side of 
the wage-demand, In consequence, 
the consumer cry becomes so 
loud that tomorrow politics 
throws its weight in that direc- 
tion. It is the old seesaw Peter 
and Paul again. Money-minded 
business does the same thing. It 
justifies its higher prices today by 
explaining that yesterday it raised 
wages, and the worker finds his 
increased wage neutralized by the 
increased price. Then the wise 
men assemble and debate the 
question, Which of these demands 
is right? Which ought to be fa- 
vored above the other? and never 
arrive at the answer. 


“Now, there is one firm outright 
answer that boldly cuts the knot 
and says—both demands are 
right; wages ought to be higher, 
prices ought to be lower —and 
then proceeds to do it. That 
answer is made by enlightened 
industrial management. It was 
the first to prove that these ap- 
parently conflicting forces are 
friends and that the objectives 
of both can be attained without 
injury to either. The strange new 
truth takes tangible form that if 
you want more employment and 
higher wages, the surest possible 
way to get them is through lower 
prices—something no one ever 
dared believe. But here it is, a 
practical accomplishment wher- 
ever enlightened management has 
a free hand. Its trade mark al- 
ways and everywhere is higher 
wages for making better values, 
to sell at lower prices. This is the 
fruit of an entirely new principle, 
a new element, called manage- 
ment. Something similar takes 
place in industrial chemistry 
when it is desired to unite two 
chemically opposed and actively 
antagonistic substances. They are 
enemy substance—they will not 
work together—they repel each 
other. But the wisdom of the 
chemist overcomes that; he com- 
pletely transforms the hostile 
attitude of these molecules he 
works with, by introducing a 
third element called a catalyst. 
Its very presence causes the an- 
tagonistic materials to combine 
and unite in an entirely new 
creation. The catalyst itself is not 
consumed, it becomes no part of 
the new product, it emerges from 
the process just as it went in, its 





Gasoline Taxes 
Exceed All-Time 
Records in 1936 


NEW YORK.—State gasoline 
taxes cost motorists $694,611,303 
net in 1936, a new all-time high, 
and 12.7 per cent, or $77,759,632, 
above the 1935 cost of $616,851,- 
671, according to preliminary es- 
timates of the American Petro- 
leum Industries Committee. 


Actually motorists paid far 
more, the $186,321,449 representing 
duplicating federal gasoline taxes 
in 1936, increasing the tax bill to 
$880,932,752, the Committee ex- 
plained, this total further being 
enlarged by the cost of county 
and city levies, unrecorded but 
believed to run into additional 
millions of dollars. 


The gain in tax receipts of 12.7 
per cent is greater than the 10.75 
per cent gain in gasoline gallon- 
age, this marginal increase of 
around $12,000,000 being ascribed 
in large part to elimination of 
evasion in several states. In past 
years approximately six per cent 
of total gasoline consumed has 
been non-taxable on the assump- 
tion it was used for non-highway 
purposes, and frauds under re- 
fund and exemption laws have 
been a large source of financial 
loss to the states. Administrators 
now are inclined to favor the 
elimination of exemptions and re- 
funds as an aid to law enforce- 
ment and complete collection of 
the tax, it was explained. 


“The remarkable gain in state 
gasoline tax revenues, estimated 
at $77,759,632 in one year, appar- 
ently is the beginning of a trend 
toward greater consumption and 
therefore to greater revenues,” 
said Baird H. Markham, director 
of the Committee. “The continued 
growth in motor vehicle regis- 
trations, which recorded a gain 
of around 2,000,000 last year, and 
in the number of taxpayers, 
should make possible the reduc- 
tion of excessive tax rates in a 
number of states in the near 
future without greatly curtailing 
revenues. Reasonable rates would 
help in solving the evasion prob- 
lem, and simultaneously tend to 
encourage business.” 


Siadishakes Selec 


Up 24% Over 1936 


SOUTH BEND.—Sales of 3,770 
passenger cars and trucks during 
the first 10 days of April have 
been reported by George D. Keller, 
vice-president in charge of sales 
of the Studebaker Corp. 


This record represents an in- 
crease of 22 per cent over the 
same period last year, when 3,088 
units were sold. Total sales for 
the year to Apr. 10 are 24 per 
cent above last year, Keller stated. 


mere presence made the mar- 
velous reconciliation possible. 


“This is what enlightened in- 
dustrial management does wher- 
ever it has been applied. Eco- 
nomic life cries out for its still 
wider application. This peace- 
producing and prosperity-produc- 
ing type of management proceeds 
on the principle that if anything 
is right it is therefore possible, 
and two rights need never be 
enemies. By bringing to its task 
the spirit of science and the 
spirit of service it has satisfied 
opposing demands by showing 
how each makes the other pos- © 
sible. It has yet far to go, its} 
social service is only begun; but 7 
studying what it has accomplished 
thus far we come to feel that 
here is the transforming secret. 
Not robbing Peter or Paul, but 4 
enriching both, this element of | 
management builds a highway © 
through the clamorous dissensions -| 
of the present to the more cor | 
operative life of the future” ||) | 





WHEN YOU HAVE THE 


NEW MASTER DE LUXE 
CHEVROLET 
(Complete Line of 6 Body Types) 
The modern car for the millions, that 
the millions like best of all. 


NEW CHEVROLET TRUCKS 
AND COMMERCIAL CARS 


America’s first choice for more power 


per gallon—lower cost per load. 
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= 


“We sell the netecerab et 
public what it wants- 


cecyY 


ELL the public what it wants!” That is 
the way to win public favor. Chevrolet 
dealers do sell the public the car it prefers 
above all others ... the only complete car — 


priced so low ... and that is the biggest single 


reason why they have sold more cars than any 


other dealer organization has during seven out 
of the last ten years. That is the master key to 
their success—and the master key to the wide- 
spread preference for the Chevrolet franchise. 


CHEVROLET MOTOR DIVISION, General Motors Sales Corporation, DETROIT, MICH. 


FOR ECONOMICAL AST TRANSPORTATION 


CHEVROLET 


Ts 
jw °° YOU HAVE FRIENDS 


NEW MASTER CHEVROLET 
(Complete Line of 6 Body Types) 
Winning ever-increasing demand 
among buyers in the lowest 
price range. 


A CONTRACT WITH THREE 
DEFINITE ADVANTAGES 
1. Cooperative assistance. 


2. Stability. 3. Profit. 
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Buick Cites Howard Used-Car Methods as Model 


Manpower, More Outlets 
Key to 30-Day Turnover 


D. C. Automotive 
Purchases Lead 


WASHINGTON —The per 
capita purchases of automotive 
products in the national capital 
is the highest of any city in the 
United States having more than 
500,000 population, according to 
computation of the Washington 
Board of Trade, based on the 
Federal Business Census of 1935. 

In that year the retail sales of 
motor vehicles, automotive sup- 
plies, gasoline and oil amounted 
to an average of $97 for every 
man, woman and child in the 
District of Columbia, it was 
found. 

The retail business done in 1935 
by the automotive group in 
Washington reached a total of 
$42,269,000. In addition to this 


DEPE 


IN OUR TWENTY YEARS of steady growth, our 
customers have depended on us more and 


more for assistance in solving 


production problems as related to catalogs for 


dies. 


Certainly we earned customer confidence when 
we made available such superior products as our 


CHARCOAL IRON, VANADIUM IRON and NICKEL- 
CHROME IRON. But when we placed LEKTROKAST 


on the market, we believed we were topping our 


every previous effort. 


For LEKTROKAST is the finest and most thoroughly 


refined electric furnace alloyed 
iron possible to produce. 
LEKTROKAST, as compared with 
regular irons, gives our custom- 
ers many times the number 
of smoother, deeper and more 


BUCKLING DOWN to business at the morning session of the 
Pontiac April merchandising conference are, left to right in the fore- 
ground: Carl C. Jensen, Greenwich Cab Co., Greenwich, Conn.; 
Henry Sieve, Henry Sieve Motor Co., Cincinnati, O.; and H. E. Stivers, 
Stivers-Groberling Co., Matoon, Ill. 
gasoline filling stations took in} the capital during 1935 exceeded 
$14,301,000. the amount transacted in each 

The general retail business of | of 18 states. 


a ———— 
a 


N DA BL E 


difficult draws. LEKTROKAST’S closer grain and 
greater density mean the elimination of scratches 
and resultant extremely costly finishing. LEKTRO- 
KAST’S longer life means the elimination of many 
costly delays in the production line. 


such of their 


So, by the introduction of this great metal, we 
have added another step to a record already note- 
worthy for consistent production of dependable 
products. 


If you are experiencing production difficulties be- 
cause of faulty castings for dies, talk to our sales 
and metallurgical experts about LEKTROKAST. 
Their services are offered with- 
out obligation to you, and, 
through a conference with 
them, you will learn why our 
customers have come to depend 
on us. 


NS petonr cnay inane 
peLEKTROKAST * 


ALSO MANUFACTURERS OF 


TUTTI 
IRON 





FLINT.— One of the signs of 
good business in automobile sell- 
ing is the heavy turnover of used 
cars, now being experienced by 
Buick dealers everywhere, accord- 
ing to W. F. Hufstader, Buick 
general sales manager. 

That used cars are not a prob- 
lem but part and parcel of a suc- 
cessful retail operation was em- 
phasized by Hufstader this week 
on his return from a nation-wide 
inspection tour of zones, dealers 
and distributorships, during which 
he investigated thoroughly the 
subject of trade-ins. 

“Our dealer organization as a 
whole has fewer than 31 days’ 
supply of used cars on hand,” he 
said. “Used car sales are proving 
exceptionally good and a sound 
balance is being maintained be- 
tween new and used car stocks. 
In addition, our dealers every- 
where are embarked on an ef- 
ficient program of used car mer- 
chandising which includes a 
reconditioning procedure that 
places the dealer’s reputation be- 
hind every used car he sells. 

“Sales of used cars by our deal- 
ers during the first 10 days of 
April totaled 10,434.” 

Hufstader selected the Howard 
Automobile Co., of Los Angeles, as 
an example of Buick dealers’ 
methods of handling this impor- 
tant phase of automobile selling. 
A report on this distributor’s ac- 


tive to buyers in both appearance 
and car stocks. 


“Here is an instance of how the 
new locations worked: The West- 
ern avenue branch opened .its 
second lot. In the first four days 
six salesmen sold 33 cars with a 
net volume of $8,500. An average 
of 60 prospective buyers were 
brought to the lot each day. 

“And ‘day’ includes evening for 
this lot, which, like all the other 
used car operations, is brilliantly 
lighted and operated to serve pur- 
chasers unable to do their looking 
in regular working hours. 


“In the Los Angeles area How- 
ard used car advertising is con- 
fined to the classified columns of 
the daily newspapers. Each used 
car outlet carries its own copy. 

“The service departments oper- 
ated in connection with the new 
car stores have a routine for 
prompt reconditioning of trade- 
ins. Moreover, a central plant 
has been opened for metal and 
body work to further speed up 
this phase. The average recondi- 
tioning time has been materially 
reduced. 

“For years the Howard com- 
pany has been engaged in prestige 
building in the merchandising of 
used cars. Cars are sold in strict 
classifications as to condition and 
guarantees. In this way a large 
clientele has been developed.” 





Inventory 

January 31 
February 28 

“Here is how the sales volume 
divided among the outlets: 
Hollywood 

Hollywood boulevard. lot 

Hollywood store 

Sunset boulevard lot 

La Brea avenue lot (Hollywood 


Beverly Hills 
Store and adjoining lot 
La Brea avenue lot (Beverly Hi 


Western Avenue 
Store and adjoining lot 
1010 N. Western avenue lot 


Pasadena 
Store and used car building 


Downtown Los Angeles 
1367 S. Figueroa street store 


Sales % of 

Clearance Inventory 
$211,428 $ 4,602 102.2 
169,868 10,224 106.4 

of $437,522 Jan. 1 to Mar. 10 was 


Sales 


cars) 


lls cars) 


1360 S. Figueroa street used car store 
1201 S. Figueroa street used car store 


1245 S. Figueroa street lot 


1101 S. Figueroa street used car store 


tivity is being sent to the entire 
dealer organization, he said. The 
report follows: 

“Expanding its used car activi- 
ties to maintain better than a 30- 
day turnover, the Howard Auto- 
mobile Co., of Los Angeles, is 
operating 14 outlets in the metro- 
politan area which includes 
Beverly Hills, Hollywood and 
Pasadena. These used car stores 
and lots, absorbing the trade-ins 
of five Howard new car establish- 
ments, sold a volume of $437,522 
between Jan. 1 and Mar. 10. 

“In merchandising used cars the 
Howard procedure adhered to the 
basic principles of sufficient sales 
outlets, ample manpower ener- 
getically supervised, prompt re- 
conditioning and normal pricing. 
The results are shown in the ac- 
companying table. 

“The operations show how 
Harold W. Tuttle, general man- 
ager of the Howard organization 


in Southern California, met the} 


challenge of the advancing new 
car volume. New stores were 
added and lots opened at advan- 
tageous points on principal thor- 
oughfares. These were made attrac- 


$169,711 


Guild Salesmen 
To Aim at Prizes 


PONTIAC.—The Pontiac Sales- 
man’s Guild, which honors out- 
standing retail salesmen, will be 
greatly expanded and new activi- 
| ties added, according to plans an- 
nounced by C. P. Simpson, gen- 
eral sales manager of Pontiac. 

This year a new plan of award- 
ing cash prizes to leading sales- 
men quarterly and yearly is being 
adopted. Great honor and recog- 
nition will be given members 
through an exclusive Guild mag- 
azine which will be published 
quarterly and which will carry 
pictures and stories of candidates 
and members. 

Cash prizes totalling more than 
$2,000 will be awarded zone and 
regional leaders each quarter, on 
| the basis of new car deliveries. 7 
Additional substantial awards will 
be presented to regional and zone 
leaders for the entire year. 








DETROIT. 
retail sales and manufacturing ex- 
penditures of about $12,000,000) 
weekly were reported by K. T. 
Keller, president of Chrysler Corp. 
at the annual stockholders meet- 
ing here this week. All present di- 
rectors were re-elected for another 
year. 

Peak sales week this spring, 
Keller said, was the seven-day pe- 
riod ending Mar. 13, when 27,700 
units were disposed of at retail. 
“Sales for the six weeks prior,” 
he declared, “had been running 
some 10,000 cars and trucks ahead 
of the corresponding weeks in 
1936. Conditions in the field are 
very good. Demand is strong but 
stocks, of course, are exceedingly 
low.” 

“You may get some idea of 
what this business involves when 
I tell you that it takes about $12,- 
000,000 a week to keep it going at 
current volume. That includes ma- 
terial purchases to the extent of 
about $10,000,000 a week and pay- 
rolls of about $2,000,000 a week 
This, as you will see, is a large 
undertaking, the continued suc- 
cess of which calls for under- 
standing, co-operation and fair 
dealing among all the elements 
that contribute to its effective op- 
erstion; namely, the employes, the 
stockholders, the public and the 
management. 

Reviewing the past year, Keller 
said: 

“The year 1936 was a good year 
for our business. The corporation 
sold 1,066,229 vehicles, which is 
more than we ever sold in one 
year. Our stockholders and our 
employes have benefited substan- 
tially from the results of this vol- 
ume of business. Our products 
have grown in public esteem. This 
is unquestionably due to the cre- 
ative engineering conception and 
design of these products, to the 
high quality standards which gov- 


Mobile Unit Aids 
Ford Dealers in 
Spring Cleaning 


DETROIT.— Ford dealers in 
various parts of the United States 
are making good use of a travel- 
ing clean-up, paint-up unit which 
has been placed at their disposal 
by Ford branch managements. 

The units consist of a Ford V-8 
tractor and a Fruehauf trailer 
which carry equipment for fur- 
nishing workshops and showrooms. 
They were developed to enable 
dealers to clean and brighten up 
their establishments at minimum 
expense. 

An expert on cleaning and paint- 
ing work accompanies each unit 
on its route. The list of equip- 
ment carried by the unit includes 








an air compressor, driven by a 
60-horsepower V-8 engine, air 
tank, paint sprays, rubber boots, 
gloves, a safety lamp, ladders, 
soap, goggles, paint, scrapers, wall 
brushes, flood lights, cleaning com- 
pound, mops, brooms, shovel, 
sponges, chamois, wringers. 

Each unit also carries extra 
bins, boxes, shelving, signs and 
show cards so that a complete job 
of dressing up a dealership may 
be done. Difficult cleaning is 
quickly and easily handled and 
extensive painting jobs completed 
in record time with the aid of 
this unit. Dealers who have made 
use of the units are elated at the 
change that has been effected in 
the appearance of their places of 
business, and especially because 
service is continuous and unim- 
paired during this work. 


Bollis Appointed 


MINNEAPOLIS. — The appoint- 
ment of C. W. Bollis as retail sales 
manager of the Gramling Motor Co., 
Lincoln and Zephyr distributors for 
the northwest, has been announced 
by Ray P. Gramling, president. 
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Chrysler Weekly Outlay $12,000,000, Keller Say 


Big Sales Gains Reported 
At Stockholders’ Meeting 


- Greatly increased | ern their manufacture and to the 


confidence in them which our sales 
organization has so ably developed 
in the field. If you have studied 
our annual reports, you will also 
see continuing evidence of the 
sound financial policies which this 
corporation has pursued. 


“This year has begun with in- 
dications of a sustained demand 


There 
a perfec 
models 

that is to 
importan 
pressure 


for cars and trucks which com- 
pares favorably with correspond- 
ing periods in the recent past. As 
you know, our production was in- 
terrupted for five weeks; but I 
ain happy to say that today all 
of our plants are operating except 
California which will re-open this 
week.” 

Stockholdings represented in 
person or by proxy totaled approx- 
imately 67 per cent of the out- 
standing shares which amount to 
4,350,332 shares; and is one of the 
largest representations of stock at 
the corporation’s annual meeting. 
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Nash Mar. Reports 
Bare New Records 


KENOSHA, Wis.— With 10,000 
retail deliveries reported by Nash 
dealers for March, sales records 
have been broken in many im- 
portant markets of the country, 
according to C. H. Bliss, vice- 
president of sales of the Nash 
Motors division of the Nash-Kel- 
vinator Corp. 


Doubling national retail sales 
for the same month a year ago, 


ACTS basee, 


‘to let us serviet 
able jubricant. 


ginesrs 
Cleveland . 


' PRESSURE-PROOF ' 


9 


March saw new records set in 
many distributor territories. In 
the Milwaukee area the wholesale 
operation was the greatest in the 
history of the Nash Co. 

The Chicago area likewise re- 
ported a great increase in sales 
with the early April demand con- 
tinuing at an even more rapid 
pace, while other large markets 
where Nash increases were re- 
ported to Bliss were Cincinnati, 
Boston, Denver, Des Moines, De- 
troit, New York, Pittsburgh, 
Portland, Rockford, Ill., Toledo, 
Youngstown and Kenosha. 
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New Accessory Sales Program Is Offered Dealers 
fact ; Monthly Display Service 


‘Used éi Circus’ Ups 
Sales}100% in Wyoming 


CHEYENNE, Wyo. — Eleven 
dealers co-operated in staging the 
“Cheyenne used car circus” last 
week-end, and increased sales 
nearly 100 per cent over any 
previous week-end this year. In- 
cidentally, service department re- 
ceipts registered a healthy boost 
as a result of the merchandising 
carnival. 

The co-operating dealers sur- 
rounded their show rooms and 
used car lots with a carnival at- 
mosphere, and advertised in the 
daily newspapers and with “cir- 
cus” posters. The advertising was 
decorated with pictures of vari- 
ous circus animals, and in the 


US ea US 


newspaper ads, each dealer 
selected a different animal to 
appear in his advertisement. 
Salesmen stayed on duty evenings 
to handle the increased business, 
and the affair was so successful 
that the Cheyenne dealers’ associ- 
ation intends to make the used- 
car circus an annual spring 
affair. 

Headed by the picture of a 
clown, the circus was announced 
on show cards and on the front 
page of the newspapers. 

“Spring, used car and circus 
seasons arrived together,” the an- 
nouncement said. “Cheyenne mo- 
tor car dealers celebrate that 


fact this week-end with an array 
of used car bargains guaranteed 
to make Wyoming drivers truly 
happy.” 

Inside ads, 
tures of elephants, camels, etc., 
drew the attention of newspaper 
readers to the circus and the 
classified section of the paper 
where the individual advertise- 
ments appeared. A _ streamer 
across the classified section an- 
nounced, “The Used Car Circus 
Has Come to Town—Buy Your 
Car Now.” 

Typical dealer advertisement 
captions appearing with the cuts 
of animals included “We don’t 
monkey around—when we reduce 
prices we reduce ’em!” and “The 
longest animal in the circus is 
the giraffe; the longest thing in 
these cars in their wearing 
value.” 


enlivened with pic-| 





Furnished by Chevrolet 


DETROIT. — With over 2,000 
dealers using the modernized 
parts and accessories display 
method of the Chevrolet service 
department, instituted a year ago 
under the direction of M. D. 
Douglas, a new sales program has 
been started which calls for a 
monthly change in displays. The 
new plan is similar to that in use 
by various chain store organiza- 
tions in the general retail field. 

Each dealer using the service 
is being furnished with a special 
table display layout for the en- 
suing month. A diagram accom- 
panies the suggestion which 
shows exactly where each item 
should be placed on the table in 
the parts and accessory depart- 


costs more than 
demonstrating 100% 
car performance! 


F you’re thirsty for sales, just bear this in 


mind: for /ess than the price of many 


liquid thirst-quencher, you can demonstrate 


100% car performance! For that’s all it costs 


to demonstrate with Ethyl—simply a matter 


of pennies! 


The 1937 cars, particularly, need Ethyl to 


bring out their Jest performance. Average com- 


pression ratios are up to 6.25 to 1, and average 


compression pressures are 140 lbs. These are 


high compression figures 


that call for a high 


compression gasoline—Ethyl—to develop full 


perform ance. 


Since you use approximately two gallons of 


gasoline in the average demonstration—and 


since the extra cost of Ethyl is only a matter 


of pennies—figure it out for yourself. Can you 


afford not to use Ethyl? Can you afford to dem- 


onstrate any thing less than 100% performance? 


Another thing to remember: if your car has 


an adjustable spark for the octane quality of 


the fuel used, be sure to set it to take full ad- 


vantage of Ethyl’s higher anti-knock value. 


P.S. Don’t forget that Ethyl puts new life in 


older cars, too. When you demonstrate a used car, 


put Ethyl in the tank and put new life in the 


engine. Make every demonstration 100%! 


oO 





| west markets 





ment. tach item is selected on 
the basis of timeliness and sea- 
sonal appeal. 

For May three tables have been 
diagrammed and numbered. Each 
item is listed on one side of the 
diagram so the dealer can make 
no mistake in arranging the table 
display. As each dealer using the 
plan will arrange his tables ac- 
cording to the diagram nearly 
2,000 dealers throughout the 
United States will have the same 
list of items on display at the 
same time so that the merchan- 
dising effort will be uniform in 
every dealership. 


May suggestions include wheel 
discs, ash receivers, glare shields, 
cigarette lighters, insect screens, 
vanity mirrors, seat covers, peep 
mirrors, safety lights, license 
plate frames, gas tank caps and 
a dozen more specialties will be 
featured on No. 1 table while the 
other table layouts will include 
larger items such as radios, bat- 
teries, steering wheels, generators, 
boxes of lamps bulbs, emergency 
kits, etc., leaving room for such 
parts and accessories which the 
dealer may wish to place on sale 
so as to reduce stocks or to move 
parts and accessories for earlier 
models of cars and trucks. 


Each dealer using the special 
service is furnished with display 
cards and decorative features 
which are originated by the de- 
partment at the home office and 
which have been’ thoroughly 
tested from the standpoint of at- 
tention arresting and _ interest 
creating appeal. 


In connection with the program 


| the company also furnishes a 


monthly inventory control blank 
which: lists various items and of- 
fers special prices for quantity 
purchases from the factory. The 
control blank also gives the dealer 
a quick check on the items that 
move fast. From this the dealer 
can gauge his local market and 


| test out merchandising from a 


price and display standpoint. 


In commenting on the new 
plan Douglas says, “We have bor- 
rowed the simplest sales ideas as 
promoted by chain and depart- 
ment stores. In making the tests 
which cover the field from the 


| dealerships that have a 50 car 


contract up to the largest dealer- 
ships in the country we have 
found that goods properly dis- 
played in an open display store 
brings people in. 

Among the 2,000 dealers who 
have adopted our open parts dis- 
play sections and rid themselves 
of the old musty and dingy holes 
in the wall parts rooms we find 
that old parts hidden away for 
years have been brought out into 
the open and quickly sold. 


“Dealer after dealer has ad- 


| vised us that business in parts 


and accessories has_ increased 
from 100 per cent to over 320 per 
cent in some cases. The monthly 
display idea has also increased 
business because seasonal items 
are being shown. 


In his office Douglas has a 
map which shows the location 
of every Chevrolet dealer in the 
country who has adopted the 
open store idea, many of whom 
have already adopted the monthly 
display service plan. 


| 3 Nash Distributors 


Appointed in Midwest 


KENOSHA. — Appointment of 
new distributors in three mid- 
is announced by 
Cc. H. Bliss, vice-president of 
sales of Nash Motors. 

The Nash Kansas City Co., 
headed by A. L. Alden, already 
has opened its distributorship. 

Ready to open is the Nash St. 
Louis Co., with Leonard M. 
Sprinkle as president. 

In Sioux Falls, S. D., the Tri-State 
Nash Co. is the new distributor. 
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More ‘Teeth’ Sought | 
For Walsh-Healey Act 


WASHINGTON. Senator| days in which their operations 


This advertisement appears in the April 26 issue of TIME Mag- 
azine and in the April 17 issue of COLLIER’S. One more reason 
why dealers are breaking all sales records on Safetylight! 


Walsh and Rep. Healey have 
drawn up a series of amend- 
ments to the Public Contracts 
Act they sponsored at the last 
session of congress, which lays 
down rules for bidders on gov- 
ernment contracts. 

The amendments, designed to 
reinforce and clarify the basic | 
labor principles of the act, leave | 
substantially unchanged the pro- 
visions relating to wages, hours, | 
child labor and convict labor. A 
summary of the contemplated 
amendment follows: 

l Extends the scope of the act 
to include all government | 
contracts in excess of $2,500, in- 
stead of $10,000 as at present. 
Extends the act to include | 
contractors for both supplies | 
and services. 
Retains the 40-hour week re-| 
quirements, but permits con-| 
tractors to allow for compensa- | 
tory time off within a week for 


Utah Retail Oil 
Men Hear Talks, 
Select Officials | 





SALT LAKE CITY, Utah—A 
large gathering of retailers of oil 
and gasoline from all the principal 
centers of Utah was held here 
last week, for the annual con-| 
vention of the Utah Assn. of Pe- | 
troleum Retailers, Inc. R. G. Jol- 
ley, president of the association, 
presided. H. G. Jamison was el- 
ected president of the association 
for 1937-1938: I. R. Morrison was 
chosen vice-president, and George 
Colemere was elected secretary- 
treasurer. All are from this city. 


The fair trade acts, passed re- 
cently by the legislature, came in 
for considerable discussion and 
the convention went on record in 
favor of them. The organization 
launched a membership campaign 
for 1937, which it is hoped will 
greatly strengthen the organi- 
zation. The dominant theme of 
the gathering was the desirability 
of cleaning up business ethically 
and making it provide better re- 
turns to those engaged in retail- 
ing gas and oil products. 


J. H. McGibbeny, Salt Lake} 
City, who has been compliance 
director of the Utah Industrial 
Recovery Administration, an or- 
ganization set up by the state’s 
own “NRA,” explained the ob-| 
jectives of the new fair trade 
laws, which provide the state 
with a trade commission, permit | 
minimum price agreements be-| 
tween manufacturers of trade- | 
marked goods and retailers, forbid | 
below-cost selling, price dis- | 
criminations, unearned and secret | 
rebates, and similar abuses, and | 
expressed the view that they will 
accomplish much for business and 
industry in the state. 





| last for more than eight hours 


without payment of additional 
overtime. 


4, Tightens the law regarding | 
contractors who get materials | 
for sale to the government from | 


concerns which do not comply 


with the Walsh-Healey act. This | 
amendment would require a/| 
dealer bidding directly to submit | 
a certificate by the manufacturer | 


supplying the goods containing 
the same _ representations and 
stipulations with regard to the 
labor standards of the act. 
Adds to the list of contract- 
ors who are delinquent and 
therefore ineligible to receive new 


contracts for three years, those | 
contractors who violate the Wag- | 


ner Labor Relations Act. 


6 Eliminates the necessity for 
paying overtime for in excess | 
of eight hours a day work by} 
employes so long as the work | 
| week runs to only 40 hours. 
Amends the section defining 
“minimum wages” so that the 


secretary of labor may use a 


| wider rule in arriving at the dif- 
| ferent minimums in _ industries | 


where there is no single prevail- 


|ing standard. It prevents the 
| wage standard paid in one area, 


which has the highest cost of 
living, from becoming the wage 
standard for the country as a 
whole by allowing each industrial 
section to be weighed according 
to the number of its employes 
in the minimum classification. 


Officers Elected 


By St. Louis Assn. 


ST. LOUIS.—The Greater St. | 


Louis Automotive Assn. held its 
annual meeting at the Hotel 
Kings-Way last week, and elected 
the following officers: C. C. 
Spiegelhalter, Willcockson Motors, 


president; E. C. Beaumer, Oliver | 


Cadillac Co. vice-president; 
Joseph A. Schlecht, secretary and 
treasurer. 


The new directors are: W. W. 


Wilson, West Side Buick Auto| 
|Co.; W. J. Lovett, Love-Johnston 


Motor Co.; Uri Smith, MacCarthy 
Motor Co. 


2 States Ask Congress 


To Repeal U. S. Fuel Tax | 


WASHINGTON.—Congress has 
been asked by two more states 
Minnesota and South Dakota—to 
repeal the duplicating federal 
gasoline tax. 


Similar resolutions are pending | 


in the legislatures of five other 


states. Before this year many} 
states had already petitioned con- | 


gress to withdraw the federal 


government from this taxation | 


field. 





9 143,000 car 


mile ahead - .“* prevents 


epower--* ©. as easy 
rdley 4 night driving ws ~ 
makes blinding 7" 
irect 
.° es any dire 
_, turns in am) sold by 


ion. 


Approved 
their dealer® - - 
cat finance 


unity MANUFA 


wori’s MOST 
POWERFUL 
pRIVING LIGHT 


DEALERS ARE MAKING MONEY WITH 
The Unity Road Lamp, Too! 


Although offered at a popular price, the Unity Deluxe Road 

Lamp is not surpassed by any other light of its type. Beauti- 

fully sentaaiietl and finished in chromium. Approved non- 

Y vibrating reinforcement and universal one-bolt installation. 

LIST PRICE Specially designed amber lens. Reflector develops 150,000 

$550 candlepower and the beam gets down under fog to show the 

road 9 Most car owners want a double installation. Write 

DURING AN INTERMISSION at the April merchandising con- SS for complete information on the Road Lamp and Safetylight. 

Serense of Pontiac dealers attended by ene Genler invited frems ench installation extra. UNITY MANUFACTURING COMPANY ® CHICAGO 
of the company’s 26 zones, D. U. Bathrick (left), assistant general 
sales manager in charge of the east, gets a new slant or two on the 
price class situation from Malcolm Putty, Wichita Falls, Tex., dealer, 

and Frank Ball, Kansas City, Mo., dealer. 
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Program Announced 


For 40th ASTM Meet 


NEW YORK.—During the week 
of June 28, the fortieth annual 
meeting of the American Society 
for Testing Materials will be held 
here at the Waldorf - Astoria. 
Throughout the week there will 
also be in progress the fourth 
exhibit of testing apparatus and| 
related equipment, This will be 
the second meeting which the 
ASTM has held in New York, the| 
only previous one having been | 
held here in 1912 during an in- 
ternational congress on testing 
materials. 

In order to provide ample time 
for the presentation and discus- 
sion of the large number of 
papers and reports scheduled, up- 
wards of 20 formal sessions are 
being developed. Some of these} 
will be devoted entirely to sym-| 
posiums comprising several 
groups of papers. Among the| 
groups of papers are a sympo-| 
sium on significance of tests of | 
coal and coke, another on cor- 


Increased Output 
Is Seen for GM’s 


Syracuse Plant 


SYRACUSE, N. Y.—At least 
two-thirds of the big Brown-Lipe- 
Chapin plant of the General Mo- 
tors Corp. in Syracuse will be 
occupied in active production. ac- | 
tivities early next fall, it was) 
authoritatively stated this week. 

This means a substantial in- 
crease in employment. There are} 
now 700 persons on the factory 
payroll. This compares with 150 a 
little more than a year ago when 
GM reopened the plant, formerly | 
devoted to the manufacture of| 
differential gears, after several 
years of idleness. 

With the first two floors al-| 
ready being utilized for the pro- 
duction of headlamps, taillights, 
hub caps and bumper guards for 
automobiles, the third floor is be- 
ing made ready for expanded 
operations. 

Much new machinery will be} 
moved in during the next several | 
months, to help take care of GM’s| 
1938 manufacturing program. 

The immediate reason for ex- 
panding operations at the Brown- 
Lipe-Chapin factory is that this 
unit will supply parts for a new} 
assembly plant which GM has just 
opened at Linden, N. J. The} 
Linden plant assembles Buick, 
Oldsmobile and Pontiac cars. 








Ford Vancouver 


Plant Plans Set 


VANCOUVER, B. C.—Work on 
the Burnaby (B. C.) plant of the 
Ford Motor Co. of Canada, Ltd., 
will commence in the near future 
according to R. M. Sale, assistant 
general sales manager for Canada. 
Tenders for the work will be 
called in May, it is expected. 

The Burnaby plant will provide 
cars for home and export use. It 
is expected to employ more than 
100 men. 


C. R. Jahn Co. Moves 


To Chicago Quarters 
CHICAGO.—The C. R. Jahn Co., 
makers of heavy-duty trailers, has 
been moved here for improved 
manufacturing and sales facilities. 
The 1937 line of trailers, with 
improved design and featuring 
pneumatic tire equipment in ca- 
pacities of five to 50 tons, will be 
announced shortly, according to| 
Cc. R. Jahn. 


Tag Bill Considered 

MADISON, Wis.—Under the Bich- 
ler bill introduced in the state as- 
sembly, the title of automobiles sold 
by manufacturers to their dealers or 
distributors would be required to 
carry the name of the distributor or 
dealer purchasing the automobile 
from the factory and the date. 





|their work 


| photomicrographs, 


Condemned Cars 


Get Death Dives 


PORTLAND, Ore. — The 
Portland Automobile Deal- 


ers Assn. has discovered an 
effective means of publiciz- 
ing the menace of decrepit 
while at the 


relation of laboratory and service 
tests of paints, and one on “Con- 
sistency: Critical Discussion of 
Present-Day Practice in Consis- 
tency Measurements.” There will 
be an extensive series of papers 
on asphalt, and several on water 
and on cast iron. 

Details of the meeting are being | 
developed by a local committee 
on arrangements headed by Dr. | 
M. F. Skinker, assistant director | 
of research, Brooklyn Edison Co. | 

In addition to the displays of/| dition, the committee on electri- 
commercial apparatus and sup- | cal insulation materials will spon- 
plies, 


automobiles, 
same time disposing of the 
junkers. 

Ancient cars are paraded 
about town to attract at- 
tention, prior to their funeral 
procession to a suburban 
cliff, over which they are 
driven, 





a number of ASTM com-/sor an interesting display and an 
mittees will sponsor exhibits of} extensive exhibit is being planned 
including several of| by the joint ASME-ASTM com- 
the committees which have ex-; mittee on effect of temperature 
tensive corrosion test programs/on the properties of metals. It is 
under way, and the committee on/| expected that several college and 
metallography, which this year | industrial research laboratories 
will feature a special display of| may display special equipment 
radiogr a phs| and apparatus developed for in- 
and X-ray photographs. In ad-j|teresting test and research work. 











HARRISBURG, Pa. (UTPS). — 
Intention of the administration to 
convert a never-completed rail- 
road of years ago into a covered 


Gov. George H. Earle. 

| The administration intends to 
go through with the plan that 
William H. Vanderbilt’s unfin- 
ished South Penn railroad of 


| 1885, with nine unfinished tunnels, 


be converted into a weather-proof 
highway between Carlisle and 
Pittsburgh. The tunnels would 
shield automobiles and _ trucks 
from dangerous ice, snow and fog, 
so common on hilltops. 

The highway would cost be- 
tween $50,000,000 and $60,000,000. 
Highways between Pittsburgh and 
Harrisburg would not be aban- 
doned because the new road 
would be a toll highway and pri- 


write the cost if federal funds 
cannot be obtained. 





The tunnels were through Blue 


vate enterprise is ready to under- | 


highway has been announced by| 


| 
| 





Covered Highway Planned 
Over Uncompleted Railway 


Mountain, Kittatinny, Tuscarora, 
Sidelong Hill, Rays Hill, Alle- 
gheny Mountain, Negro Mountain 
and Laurel Hill. 

The route of the proposed high- 
way could probably be acquired 
at a low cost since land once 
owned by the railroad has either 
reverted to original owners and 
their descendants or to political 
sub-divisions after sales for taxes. 

A bill, which is to be intro- 
duced to create a state turnpike 
commission, will carry a provision 
for the state to acquire the land 
by condemnation proceedings, if 


| necessary. 


Rep. Cliff Patterson, Washing- 
ton county, head of a committee 
studying the proposal, said he 
will introduce a measure for the 
construction of the road within 
the near future. 

A WPA survey of the route 
shows it to be 164% miles long, 
140 miles of which is straight 
road. 


RYTHING POINTS TO THE 


PONTIAC FRANCHISE 


ad the Det-Let of the Vfaar 
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Labor Discussion Planned 


For C of C Meet in D. C. 


WASHINGTON.—Current labor 
problems will occupy a prominent 
place on the program of the 25th 
annual meeting of the chamber of 
commerce of the United States, to 
be held here Apr. 26-29, it is an- 
nounced. 

Two sessions of the meeting 
will be devoted to the discussion 
of these subjects. At a special 
group session on “Management 
Relations with Employes,” to be 
held Apr. 27, the program com- 
mittee has revealed, consideration 
will be given to such points as the 
obligations of employers in main- 
taining harmonious labor rela- 
tionships; methods for increasing 
responsibility of labor organiza- 
tions, and the proper role of gov- 
ernment in labor controversies. 

The chairman and discussion 
leader at this conference will be 
James W. Hook, president Geo- 
metric Tool Co, New Haven, 
Conn. The accomplishments of 





employers in improving working 
conditions and advancing the in- 
terests of employes will be dis- 
cussed by B. C. Heacock, presi- 
dent Caterpillar Tractor Co., 
Peoria, Ill., and head of the Illi- 
nois Manufacturers’ Assn. Proper 
methods for negotiation between 
management and workers will be 
the subject of an address by 
Homer L. Ferguson, president 
Newport News Shipbuilding & 
Dry Dock Co., Newport News, Va. 
In both addresses attention will 
be directed to the possibilities and 
limitations of further govern- 
mental regulation of terms of 
employment. 

In accordance with the usual 
custom, participants in the con- 
ference will have opportunity to 
present resolutions on subjects of 
special importance. 

On Apr. 28 there are to be gen- 
eral session addresses by spokes- 
men for government and busi- 





°23 Buggy Brings 
30c¢ at Auction 


BAD AXE, Mich.—Fifty 
cents bought a buggy at an 
auction here this week. The 
buggy, which was in tip-top 
condition, originally sold for 
$125, in 1923. 

A cutter, built to sell for 
$80, brought 75 cents. 





ness. Edward F. McGrady, as- 
sistant secretary of labor, will 
discuss proposals for a national 
labor policy, from the standpoint 
of the administration. The man- 
agement point of view on the 
same subject will be presented by 
P. W. Litchfield, president Good- 
year Tire & Rubber Co., Akron, O. 


File Articles 


OMAHA.—tThe Trailer Coach Co. 
of Omaha, has filed articles of in- 
corporation in the office of the sec- 
retary of state at Lincoln. The in- 
corporators are N. A. Clark and W. 
J. Clark, and the capital stock, 
$10,000. The company plans to buy, 
sell, and rent trailers. 
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Car Inspection Date 


Set by Pa. Governor 


HARRISBURG, Pa. (UTPS).— 
The next compulsory motor ve- 
hicle inspection period for Penn- 
sylvania motorists was set at May 
1 to July 31, inclusive, by Gov. 
George H. Earle, but it will be 
the last proclamation of this na- 
ture issued by a Pennsylvania 
governor if an amendment to the 
vehicle code making semi-annual 
inspection periods mandatory is 
adopted at the present session of 
the general assembly. Under pres- 
ent law inspection is subject to 
the will of the governor, while 
under the projected amendment 
the inspection periods will be fixed 
by law. 

Motor vehicle inspection was 
adopted in the state in 1929 and in 
the succeeding years it is esti- 
mated that almost a quarter of a 
million unsafe vehicles have been 
removed from the roads as a re- 
sult of the discovery of serious 
defects during the inspections. 


PONTIAC’S 


# 


Product and Prices 


The first essential of a successful business is a sound product designed and priced to give 
it the widest possible appeal, and with a background of unqualified public acceptance. 
This is an exact description of the Pontiac line. The six—priced within the range where 
90% of all cars are sold (its actual cost is only a few cents a day more than the next lower- 
priced cars)—combines more beauty, more wheelbase, more luggage space, more authentic 


fine-car features than any other well-known inexpensive car. 


The eight—although the 


lowest priced in the General Motors line—compares in looks, performance and comfort 
with the finest cars of the day. Both provide record-breaking economy and dependability. 
And both enjoy such public acceptance that a new Pontiac dealer can list good will among 
his assets on the day he opens for business. Plainly, product and price point to Pontiac. 


Policies and Personnel 


Pontiac believes that dealers should make money. So Pontiac provides sliding scale dis- 
counts, making dealers’ profit potential among the highest in the industry . . . protected 


territory, giving dealers exclusive selling rights within well-defined areas . 


. . General 


Motors’ backing, which includes help in financing. And these are merely the high points of 
an agreement aimed at increasing dealers’ profits and stabilizing dealers’ operations. 
Pontiac also believes that dealers are the best judges of their merchandising requirements. 
So Pontiac executivés hold regular meetings with picked dealers to fit advertising, sales 
promotion, and merchandising plans to actual dealer needs. These “live and let live’”’ 
policies have attracted to Pontiac exceptionally able men, loyal to Pontiac and a mighty 
force in creating the public good will every dealer must have to operate successfully. 


Certainly, policies and personnel point to Pontiac. 


Progress and Profits 


The story of Pontiac’s rise is one of the most astonishing in the history of the industry. 
Since the first Silver Streak model appeared shortly before the beginning of 1935, Pontiac 
retail sales have more than tripled the sales of 1934. And original expectations of another 
30% increase in 1937 are already well on their way to be surpassed by a wide margin. 
These figures are impressive in themselves but even more to the point is the fact that 
dealer profits have leaped ahead at an even faster rate. From January Ist, 1934 to January 
1st, 1937, Pontiac dealers’ profits increased 620%. Moreover, Pontiac is decidedly not an 
organization to rest on its oars. Plans based on the policies that have brought such phenom- 
enal results in the past are already operating to bring just as great results in the future. 


Progress and profits, too, inevitably point to Pontiac. 


if you are interested in acquiring the Pontiac franchise, please communicate with C. P. 
Simpson, General Sales Manager, Pontiac Motor Division, General Motors Sales Corpora- 
tion, Pontiac, Michigan. Your communication will be regarded as strictly confidential. 


PONTIAC MOTOR DIVISION, PONTIAC, MICHIGAN ° General Motors Sales Corporation 








During the last inspection peri- 
od a total of 1,596,086 cars were 
inspected, representing 98.3 per 
cent of a total registration of 1,- 
623,689 vehicles. Of this number 
1,172,771, representing 73.5 per 
cent of all cars inspected were 
found to be in need of adjust- 
ments of some nature. 

During the last campaign a 
total of 1,841,114 adjustments were 
made, including repairs or re- 
placements of horns, windshield 
wipers, steering gears, mirrors, 
brakes, lights and tires. The most 
prevalent defects were revealed in 
the lighting equipment, which ac- 
counted for 1,064,057 adjustments. 
Lighting defects were discovered 
on 66.7 per cent of the cars in- 
spected. 

Tire corrections were made on 
737,143 cars as a result of the 
discovery that 46.2 per cent of the 
cars were equipped with at least 
one tire not in good condition. 
Only 2.1 per cent, or 33,674 cars, 
however, were equipped with dan- 
gerously impaired tires. Brakes in 
need of adjustment or replacement 
of lining were found on 393,876 
cars, representing 24.7 per cent of 
the total. Steering defects were 
found on 164,000 cars representing 
10.5 per cent of the total. Wind- 
shield wipers, horns and rear-view 
mirror defects were found on 90,- 
949, 53,532 and 41,026 cars, re- 
spectively. 


Company Fined 
$60,000 in Truck 
Act Violations 


WASHINGTON. — The _ Inter- 
state Commerce Commission has 
been notified that Federal Judge 
William Bondy has imposed a fine 
of $60,000 upon the Howard 
Trucking Corp., of New York, for 
violation of the Motor Carrier 
Act, the largest penalty yet ex- 
acted under that law. 

The company and its officers 
were convicted of violating the 
act’s rate provisions. Two hun- 
dred counts accused the corpor- 
ation of charging rates less or 
greater than those lawfully on 
file with the ICC, unlawfully ex- 
tending credit and making con- 
cessions or rates to shippers. It 
was found guilty on all counts. 

Most of the violations consisted 
mainly of reductions from the 
filed rate schedules, creating un- 
fair competition against other 
trucking companies in the New 
York area. After assessing the 
fines the court placed the Howard 
corporation on probation for one 
year. 


Sales Prospects 
Bright in Wyo. 


CHEYENNE, Wyo. — Greatly 
improved soil conditions, benefit- 
ing the ranges and farm lands 
during April, have injected new 
optimism into the automobile 
sales outlook for Wyoming in 
1937, and present indications are 
that this will be a bumper year 
for the state. 


Used car sales are also picking 
up, and if prevailing high prices 
for the state’s products continue, 
the state income may set a 
record. Tourist trade also is cer- 
tain to pick up in 1937, thus 
materially benefiting service oper- 
ations of dealers and boosting 
general garage and service sta- 
tion receipts. 


CIO Starts Drive 


MILWAUKEE.—The CIO opened 
a drive here Monday to organize 
garage mechanics and other workers 
in the automobile servicing business. 
The Automobile Mechanics’ Union, 
Lacal No. 510, affiliated with the 
A. F. of L., is negotiating a wage 
contract with the Milwaukee Garage 
Owners’ Assn. 





SEATTLE. — Improper 
lights continue to lead causes for 
rejection of cars at the municipal 
motor vehicle inspection station, 
according to E. C. VanHorn, su- 
pervisor of the station, in a re- 
port prepared especially for Auto- 
motive Daily News. More than 53 
per cent of the headlights in- 
spected are defective, with inef- 
fective or unequal brakes in sec- 
ond place with a record of 44 per 
cent defective. Wheel alignment 


So. Carolina Bill 
Regulates Sale 
Of Used Vehicles 


COLUMBIA, S. C—A bill to 
regulate the sale of used cars, 
brought into South Carolina from 
other states, and requiring the 
giving of bond to insure the pur- 
chaser against loss, was explained 
to the house last week by Repre- 
sentative Calhoun Thomas, chair- 
man of the judiciary committee. 

Thomas said dealers told him 
that old cars were being “dumped 
into South Carolina from other 
states, where selling regulations 
were more rigid, thus cutting 
down the market for cars traded 
in in this state.” 

Taxicabs, with speedometers 
turned back, were also shipped 
from northern states, Thomas 
said he was told. “This bill has 
two purposes,” he said, “to pro- 
tect the buyer of used cars and 
to prevent the flooding of the 
state with such cars from other 
states. On such cars, the bill pro- 
vides that a bond of $1,000 must 
be put up to guarantee that the 
cars would come up to warrant.” 





Show Dates Given 


WASHINGTON.—tThe 27th Inter- 
national Exposition of Automobiles, 
at Prague, Czechoslovakia, will be 
held Oct. 16 to 24 and the Interna- 
tional Fair of Plovdiv (automobile 
section) will be held in Bulgaria, 
May 5 to 16. The International Ex- 
position of Automobiles, Motorcycles 
and Motorboats, which was to have 
been held in March, has been post- 
poned until October. 


NICKELGRAM 
—=—= 73 A—— 


The Edison battery, developed 
by Thomas A. Edison a great 
many years ago, is widely used 
for emergency lighting, for pro- 
pelling industrial locomotives 
and electric trucks, and for 
heavy-duty industrial work of 
every kind. Unlike the battery 
in your car, which uses lead 
cells, Edison battery has cells 
of Nickel-iron. The positive 
cells consist of tubes filled with 
Nickel flakes, closely packed un- 
der pressure. The method of 
producing these Nickel flakes 
was developed by -Mr. Edison 
over 25 years ago and is still in 
use today. Sheets of metal, each 
one containing 125 layers of 
copper and 125 layers of Nickel 
are produced by electro-deposi- 
tion. These sheets are cut in 
pieces 1/16” square and treated 
in an active acid liquid that dis- 
solves out the copper, leaving 
the pure Nickel flakes. These 
are then dried, tested for purity, 
and packed into the tubes that 

make up the Edison 


THE battery. 
INTERNATIONAL 
NICKEL COMPANY 


INC. NEW YORK, N. Y. 
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Seattle Inspection Finds 60% of Vehicles Faulty 


Municipal Station Tests 


50,000 Cars in 4 Months 


head- 


troubles were found in only 12 per 
cent of the cars inspected over the 
period, Dec. 3, 1936 to Apr. 8, 1937. 

That there is need for this in- 
spection is shown by the fact that 
only 41.1 per cent of the 49,375 
cars checked during the period 
were found to pass at the first ap- 
pearance. Nearly 60 per cent were 
faulty. 

Statistics for the Seattle inspec- 
tion station for this period fol- 
low: 

Total number of cars appearing 
for first time, 49,375; total number 


|} of cars passed since opening, 46,- 


533 (93 per cent); total number 
of cars rejected and not re- 
checked, 2,842 (7 per cent); total 
number of cars inspected, includ- 


ing rechecks, 75,612; total number 


|of cars passing on first inspec- 


tion, 20,296 (41.1 per cent); visitors 
and out of town cars inspected, 
509; state, county and city cars, 
465. 


Causes for Rejection (Estimated) 

Improper headlight adjustment, 
53 per cent. 

Ineffective and unequal brakes, 
44 per cent. 

Tail light, 21 per cent. 

Wheel alignment, 12 per cent. 

Miscellaneous, such as license 
plate, mirror, horn, swipe, reflec- 
tors, etc. 41 per cent. 

Controversy has arisen over the 
operation of the Seattle station, 
with the passage of the new state 
law providing for state testing 
stations and supervision. 

The state requires no inspec- 
tion fee, while the city ordinance 
requires a fee of $1 per year. 
Motorists don’t like this. The state 
requires the check-up to be made 
only once a year; the city twice 
a year. The city’s requirement is 
considered lenient enough. Costs 
for the state operation will come 
from the increased driver’s per- 
mit fee, which is now $2 per bien- 
nium, instead of $1. With an esti- 
mated 900,000 drivers in the state, 
close to $1,000,000 per biennium is 
thus available for the costs. 


If state inspection gets under 
way, will the city drop its $1 fee, 
and will the state allocate the 
proper percentage of its drivers’ 
permit fund to the city for con- 
ducting the $70,000 station, is the 


| question being asked here. Or will 
| the station be operated under state 


supervision, the state buying the 
plant? 

At a meeting of the Society of 
Automotive Engineers, Apr. 16, 
Lacey V. Murrow, highways di- 
rector, said the state policy had 
not been decided upon, and that 


|no action could be expected until 


the state had its first station in 
operation. As funds would not be 
available for the installation and 
operations of any stations until 
after July 31, it would probably 
be September or October before 
the first station is ready. In the 
meantime the Seattle station will 
continue to operate as at present. 


Parks Purchase 
75 White Trucks 


tremendous increase in _ tourist 
trade and business this summer, 
transportation officials at four 
national parks—Yellowstone, Gla- 
cier, Grand Canyon and Utah— 
have placed orders, totalling more 


than $400,000, with the White Mo- | 
| pense: 
| rent, interest on borrowed capital, 


tor Co., for 75 14-passenger sight- 

seeing buses of special design. 
Equipped with the latest park- 

type bodies and featuring roll- 


back tops for the convenience of | 
tourists, the Model 706 Whites are 
replacements for motorized units | 


of the same make, which were 
purchased by the parks during 
the last few years. Forty-one of 
the deluxe coaches will go into 
service at Yellowstone, while Gla- 
cier and Utah parks will each 
take 12, and Grand Canyon, 10. 





| tenance 





THIS NEW ALL-PURPOSE coupe has been added to the 1937 Nash line. 


Two comfortable seats 


swing out from the rear of the body to provide room for two extra passengers, making the coupe a five- 


passenger model. 


INTERIOR VIEW OF the new Nash all-purpose coupe, showing | 


the liberal space provided for two extra passengers inside the body 


of the car. 


Wisconsin Bills 
Seek New Checks 


On Car Business 


MADISON, Wis—A bill has 
been introduced in the state as- 
sembly which seeks to amend the 


statutes relating to fees and in-| 


terest on motor vehicle instal- 
ment contracts and providing 
among other things, that no 
licensee shall, directly or indi- 
rectly, be a party to any instal- 
ment contract in which the 
finance charge is in excess of 15 
per cent per year of the cash 
price. 

The Howard bill, another as- 
sembly measure, amends the 
statutes relating to the definition 
of automobile salesmen to include 
only those who devote the major 
part of their time to such work. 

The Shimek bill, would prohibit 
reports of automobile registra- 
tions being furnished by the sec- 
retary of state, more frequently 
than once every 45 days. A sim- 
ilar measure, the Kresky bill, is 


a | pending in the senate. 
CLEVELAND.—Anticipating a_| 


The Shimek bill, also would 
prohibit sales below reasonable 


|eost of motor vehicles and de- 


fines “reasonable cost” as “all 
cost of doing business incurred 
in the conduct of such business 
and must include without limit- 
ation the following items of ex- 
labor, reasonable salaries, 


selling cost, main- 
equipment, delivery 
losses, all types of 


depreciation, 
of 
cost, credit 
Cooper Promoted 
DETROIT.—Charles A. Cooper, 
formerly chief accountant of the 
Timken Silent Automatic division of 
the Timken-Detroit Axle Co., has 
recently been appointed assistant 
secretary and assistant treasurer in 
charge of credits of Timken-Detroit, 
to succeed L. R. Baldock, deceased. 


licenses, taxes, 





insurance ond we 


vertising. 

Under the bill the banking com- 
mission or the trades practice 
commission are empowered to 


make investigations, surveys and | 


hold hearings to determine rea- | 
sonable cost, reasonable allowance | 
for the cost of doing business. 


mae 
Champion Plans 
Fourteenth Plug 
Change Campaign 


TOLEDO.— Champion Spark 
Plug will hold its fourteenth 
“Change Week” from May 3 to 9, 
M. C. Dewitt, vice-president of 
the company, has announced. 

“This is our annual reminder 
to millions of motorists that to 
obtain the most efficient automo- 
bile performance it is necessary 
to change spark plugs every 10,- 
000 miles,” said Dewitt. “During 
the campaign dealers will be 
equipped to give special service 
and conduct tests on all makes of 
cars.” 

Newspaper advertising this year 
will stress the advantages of “re- 
vitalizing” motors with new 
Champion spark plugs, he said. 
Increased economy and smoother, 
more responsive operation are 
listed among benefits. 


| Spencer Named President 


Of ’Frisco Dealers Assn. 
| SAN FANCISCO.—At a meet- 
ing last week of the San Fran- 
cisco Motor Car Dealers Assn., 
Leroy Spencer was elected presi- 
| dent for 1937. 

The other officers elected were: 
|W. E. Street, vice-president; P. 
D. Smith, secretary; Ernest In- 
gold, treasurer. 
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Dealer Integrity 
In Reasons for Condition 


DETROIT. — 


ditions in the used car market 


Listed 


- 
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Chrysler Dealers Report Strong Used Car Market 







condition and these owners are 


being given a frank statement of | \ est is Preparing| 
| just what they are buying. The | 


Chrysler dealers) for a new car of a cheaper price | 
report the most satisfactory con-| class. 
“The fact that Chrysler dealers 


horse trading tactics in used car 
| selling may have enabled some 
| dealers to make an occasional 
advantageous sale, but in the long 


|run frankness and fairness are 


much more profitable. 


‘For Tourist Influx | 


Wyo. Tourist 
Rocky Mountain 


CHEYENNE, 
states of the 
region are 


preparing for the} 


parking space for trailers, effi- 
| cient sanitation systems provided, 
and modern conveniences in- 
stalled. 


Colorado has taken the lead so 
far, through its state board of 
health, by designing a model 
trailer camp and urging the 
mayors of Colorado cities to con- 





that they have experienced for a 


are getting such a big share of 


“As I see it, the used car busi-| greatest 


volume 


of 








long time, according to Joseph W. 


used cars in the field is consider-| that the used car business is get- | 
ably heavier than it was at this| ting proper recognition as one of 
said Frazer, “the| the most essential parts of auto- 
demand is so brisk that our deal-| mobile merchandising. As a result 
ers’ stocks actually represent a| used cars are being put in the 
hands of their owners in better 


time last year,” 


more limited supply. As of Apr. 
15, the dealers had used cars 
enough to last only 5.4 weeks at 
the present rate of demand, 
which has been averaging almost 
11,500 per week. Last year at the 
same time, the supply on hand 
represented 5.6 weeks’ sales, even 
though there were some 15,000 
fewer cars in the dealers’ posses- 
sion. 

“The recent curtailment of pro- 
duction in the industry is nat- 
urally one of the causes of this 
heavy demand for good used 
merchandise,” he said. “Another 
cause is that the extremely brisk 
demand for new cars this year 
has resulted in the trading in of 
an exceptionally fine lot of ve- 
hicles. Dealers have been enjoying 
such a brisk demand that they 
have been moving their used cars 
at prices very advantageous to 
the public. A third cause is that 
the country’s generally prosperous 
condition has put enough money 
in the hands of almost everyone 
to buy some kind of a car and a 
lot of people are beginning to 
realize that it sometimes is ad- 
vantageous to buy a used car of 
a good make from a reliable 
dealer rather than to pay more 





‘Little Wagner Act’ 
Officially Becomes 
Law in Wisconsin 


MADISON, Wis.—With official 
publication April 15, Wisconsin’s | 
“little Wagner act” became law. | 
Fashioned after the federal law, | 
it appropriates $50,000 a year to 
finance the three-man labor re-| 
lations board created “to promote | 
equality of bargaining power be- 
tween employers and employes 
and diminish the cause of labor 
disputes.” 

Among other major labor meas- 
ures awaiting legislative action is 
the Clancy bill in the senate, 
which would set a minimum wage 
for men as well as women and 
children. A similar bill has been 
introduced in the assembly. 

A bill introduced in the as-| 
sembly by the committee on labor 
relating to children and women, 
would prohibit girls under 18 
from employment which compels 
them to remain standing con- 
stantly, or minors under 16 from 
working at any iron and steel, 
wire or iron-straightening ma- 
chinery, punchers or shears or 
oiling, wiping or cleaning any 
machinery in motion. 

The Balzer-Biemiller bill intro- | 
duced in the assembly amends} 
the statutes to reduce the hours | 
of labor for women from nine to! 
eight in any, calendar day and_| 
from 50 to 44 hours in any week. | 











é as | 
Higher Speed Limit Set | 
By New So. Carolina Law | 

COLUMBIA. Ss. C. (UTPS).— 
Gov. Johnston, of South Saale. | 
has just signed an act making 55 | 
miles an hour top legal speed for | 
automobiles on South Carolina | 
highways, instead of 45, and in- | 
creasing the maximum speed for | 
trucks and buses to 40 miles an 
hour, from 30. 

By the same law, entiatiiien:| 
are required to walk on the left} 
side of the state highways, and 
habitual: drunkards and narcotic} 
users are prohibited from driving 
motor vehicles. 


the used car business is a tribute 
Frazer, vice-president of the sales| both to our merchandise and to 
division of the Chrysler Corp. the 

“Although the actual number of | Frazer 


integrity of our 


continued. 


THE 
\ 


ness will continue good for our| tourist traffic in their history. 
dealers. We are now at the peak 
dealers, ne of production and as more and| 
“We believe | more new cars get into the field, 


| Problems of tourist camp man- 
| agement, especially as regards 


automobile | struct such camps immediately. 


The Colorado model camp is 
being closely studied by Wyoming 
camp operators. The provision 


where the public is actually clam- 
oring for them, 
continue to be of such nature 
that the next owner gets the ben-| at Laramie. 
efit of the original buyer’s en-| that camps would have to be en- 
thusiasm for a new car.” 


trade-ins should 


larged this 


DEALERS: Lay Your Plans 


INTERNATIONALS 


a recent meeting of the Wyoming 
The operators agree 


spring 


tourist trailers, were taken up at! of adequate camping facilities for 

| tourist trailers is also occupying 
Assn. of Tourist Camp Operators,|the attention of government offi- 
cials, both state and local, in Mon- 
tana, New Mexico, Utah, Califor- 
to provide| nia and Idaho. 


for the Future with... | 
INTERNATIONAL! 


pe rr 


na a el te ne ne ae 





Gone has the spotlight these days 
in the new International Trucks. 
Streamlined style may be everything 
the public sees when your trucks are 
on the road, but in your own mind 
the many improvements built into 
these trucks are even more impor- 
tant. Improvements designed into 
them from the drawing board up, 
from the laboratory out. Qualities 
that will show on the job during the 
truck’s long life, and be even more 
evident on the books of your business. 


Style in a truck—important as it is 


Illustrated: 1-ton Model D-30 with special panel-stake body. 


today—is only one side of the story. 
Clothes may make the man, but 
streamlines alone cannot make the 
working truck. In the new Interna- 
tionals they dress up the underlying 
stamina, the values and the character 
beneath the surface. 

You can accept these beautiful 
trucks—a completely new line, rang- 
ing in sizes from Half-Ton to power- 
ful Six-Wheelers—either on faith, 
based on International’s 30-year 
success with trucks, or on a careful 
study of their modern engineering. 
Or on both. Examine these trucks, at 


any International branch or dealer 


showroom. Ask for catalogs cover- 
ing models you require, describing 
the construction that makes these 
trucks every bit as good as they look. 
INTERNATIONAL HARVESTER COMPANY 


(INCORPORATED ) 


606 S. Michigan Ave. Chicago, Illinois 





Section of the ALL-STEEL cab —in ALL the new Inter- 
nationals! The one-piece top, the sides, the back and 
cowl panels are welded into the complete cab frame. 
The one-piece heavy-gauge sill is an exclusive Interna- 
tional feature. Rubber mountings stand guard u herever 


cushioning is needed. 


INTERNATIONAL TRUCKS 
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Gasoline Tax Increase Forced Through R. I. Senate 








Graham Sales 
Of Accessories 


Gain 400% in ’36 


DETROIT.—Graham accessory 
sales are running more than 400 
per cent above the figure for this 
time last year, according to C. W. 
Matheson, vice-president, Gra- 
ham-Paige Motors Corp. 

There are three outstanding 
reasons for this impressive sales 
gain, Matheson explained. “First, 
the depression is over; second, the 
appearance of the smart 1937 ac- 
cessories is almost irresistible to 
buyers; and third, all of today’s 
accessories are highly practical,” 
he said. 

“Since business recovery became 
stabilized, buyers have increas- 
ingly felt the urge to ‘dress up’ 
their cars and make them as 
handsome as possible.” 





QUALITY BUILT 


panies superior workmanship. Service 


AC builds equipment products for 


more than 300 automotive and other _ is available all over the motor-using 


world through authorized AC Service 


Stations, the United Motors Service 


manufacturers. Each related group 
of AC products is designed by 


specialist engineers, who check the organizations, and the overseas 


correctness of their designing through __ service stations and distributors of 


the advice and guidance of the entire | General Motors Corporation, Export 


AC engineering staff. Production Division. Inquiries concerning AC 


combines volume and quality in such equipment products or facilities will 


a way that prompt delivery accom- receive prompt attention. 


AC SPARK PLUG DIVISION, General Motors Corporation, FLINT, MICHIGAN 


AC NOW BUILDS THESE QUALITY EQUIPMENT PRODUCTS 
OIL FILTERS . SPARK PLUGS 
SPEEDOMETERS + TACHOMETERS - DIE CASTINGS . LOCKER DOORS . REFLEX 
SIGNALS - THERMO GAUGES . VACUUM PUMPS . FLAME ARRESTERS . GASOLINE 
GAUGES + GASOLINE STRAINERS . LEAD BRONZE BEARINGS . RADIO CONTROL PANELS 
SPARK PLUG CLEANERS . SPARK PLUG TESTERS . PRESSURE GAUGES . INSTRUMENT 
PANELS - DIE CASTING MACHINES - CARBURETOR INTAKE SILENCERS - CARBURETOR 
INTAKE SILENCER AND AIR CLEANERS . FLEXIBLE SHAFTS AND CABLES . FUEL 
AND VACUUM PUMPS - REMO INJECTORS AND FLUID . SPARK PLUG GAPPING TOOLS 


armen eee NS 


AIR CLEANERS «- AMMETERS . FUEL PUMPS . 


REGIONAL MANAGERS and the newly-appointed assistant regional managers in charge of used 
cars recently held their first meeting with Chevrolet department heads in Detroit. Shown, left to right 
(seated), are: W. G. Lewellen, assistant general sales manager in charge of used cars, western half; 
Felix Doran jr., assistant general sales manager in charge of new cars, western half; W. E. Holler, 
Chevrolet general sales manager; H. B. Hatch, assistant general sales manager in charge of new cars, 
eastern half; C. E. Dawson, general manager General Motors Fleet Sales Division; and T. H. Keating, 


assistant general sales manager in charge of used cars, eastern — 





NSPA Mar. Salles 
Shows Increase 
Over F ebruary 


DETROIT. — The National 
Standard Parts Assn. automotive 
sales index for March 1937 shows 
a 7 per cent increase over Feb- 
ruary, from 137 in February to 
147 in March, 10 per cent ahead 
of March a year ago. Average 
monthly sales for the first three 
months of 1937 registered 138 or 
12 per cent ahead of the first 
three months of last year. 

Replacement parts shipped to 
wholesalers advanced 15 per cent, 
from 112 in February to 129 in 
March, and 8 per cent ahead of 
March last year. Average monthly 
sales for the first quarter of this 
year are 15 per cent ahead of last 
year, registering 118 compared 
with 103. Service equipment and 
tools shipped to _ wholesalers 
showed a 12 per cent increase to 
142. However, this is 5 per cent 
below March 1936. Equipment 
sales for the first three months 
averaged 127 compared with 130 
last year, showing a 2 per cent 
decline. 

Original equipment shipped to 
vehicle manufacturers was 1 per 
cent ahead of February, register- 
ing 258 for March, 42 per cent 
ahead of March last year. Aver- 
age monthly sales for the first 
quarter of this year registered 
254 or 30 per cent ahead of the 
same period last year. 

Export shipments advanced 26 
per cent, from 111 in February to 
140 in March, and this is 36 per 
cent ahead of March a year ago. 
Average monthly export ship- 
ments for the first three months 
of this year registered 114, which 
is 26 per cent ahead of the first 
quarter of last year. 


Hupp Production 
Expected to Get 
Under Way Soon 


(Continued from Page 1) 
sales, and Frank E. Watts, chief 
engineer. 

The recapitalization plan calls 
for the changing of the former 
$10 par value common stock to 
$1 par value. Each share of the 
former stock is to be exchanged 
for one-half share of the new 
stock, while the total authorized 
capital remains at 2,000,000 
shares. The company will also of- 
fer 988,971 shares of the new stock 
to stockholders, each share out- 
standing having the right to sub- 
scribe for one and one-half of the 
new stock. 

This recapitalization will pro- 
vide the company with between 
$2,500,000 and $2,600,000, after pay- 
ment of expenses. 

The report of the corporation 
for the year ended Dec. 31, 1936, 
shows a net loss of $1,079,143, after 
interest, depreciation, and idle 
plant expenses. 


<> 


One-Cent Jump 
Likely to Yield 
Added $1,200,000 


PROVIDENCE, R. I.—A gaso- 
line tax increase of one cent per 
gallon, effective only for the fiscal 
year beginning July 1, was forced 
through the Rhode Island senate 
by the Democratic lieutenant- 
governor, Apr. 22, despite stub- 
born Republican opposition. Re- 
publicans, who hold a majority 
in the senate, will request the 
state supreme court to rule on 
the validity of the increase. 


The tax increase has already 
passed the Democratic-controlled 
house. Sponsored by the admin- 
istration, also Democratic, the in- 
crease, which it is hoped will 
yield $1,200,000, was declared 
necessary to balance the state 
budget. 

Other measures affecting the 
automotive industry in Rhode 
Island, and expected to be con- 
sidered by the general assembly 
before its adjournment Apr. 27, 
are compulsory automobile insur- 
ance and semi-annual inspection 
of all motor vehicles and trailers. 


Administration support of the 
compulsory insurance plan was 
indicated by the fact the bill was 
introduced by Senator Dennis 
J. Roberts, Democratic leader in 
the senate. It provides that no 
motor vehicle or trailer shall be 
registered in the state until the 
owner has filed evidence of finan- 
cial responsibility either in the 
form of an insurance policy, or by 
depositing with the treasurer a 
bond, cash or securities worth 
$11,000, or has under oath a state- 
ment showing his ability to meet 
claims up to $25,000. 

Under the semi-annual inspec- 
tion bill, auto, truck and trailer 
owners would be required to have 
their vehicles inspected every six 
months, at a charge of 50 cents 
per inspection. The work would 
be carried on at a series of sta- 
tions to be erected in various 
parts of the state. Senator John 
J. Corley, sponsor of the bill, as- 
serts the stations would be self- 
supporting, with an income of 
about $160,000 annually. 

Besides these measures, there 
is pending in the legislature a 
proposed constitutional amend- 
ment to prohibit diversion of the 
gasoline tax revenue; a bill pro- 
viding for a committee on motor 
vehicle legislation to co-operate 
with the Governor’s committee on 
highway safety; and a measure 
requiring the use of illuminated 
plates. 


Used Car Control 
Considered by Pa. 


PHILADELPHIA. — New and 
used car dealers of Philadelphia, 
Bucks, Chester, Delaware, Mont- 
gomery counties met Apr. 22, on 
invitation of the Philadelphia Au- 
tomotive Trade Assn. to consider 
a proposed new law, introduced 
in the legislature by Senator B. 
B. McGinnis. The bill provides, 
among other features, for the 
licensing of all dealers, salesmen 
and used car appraisers, as well 
as the regulation of sale, trade-in 
allowance, appraisals and infor- 
mation furnished by the state on 
new and used motor vehicles. 


A number of state senators and 
representatives were invited to 
attend the meeting and partici- 
pate in discussions. Dealers here 
feel that some provisions of the 
defunct NRA, such as a stand- 
ardization of trade-in prices on 
used cars, worked to the benefit 
of the industry in general and 
this is a move to put something 
of this nature back into working 
order again in the form of a 
state code, or state regulated pro- 
visions for co-operation toward 
better business ethics among the 
automotive trade. 
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Semi-Annual Car Inspection Asked in Mich. Bill 


Three Plans Su Suggested 
For Carrying Out Tests 


LANSING. — Compulsory semi- 
annual inspection of motor ve- 
hicles is proposed in a bill now 
awaiting clarifying amendments 
prior to passage in the Michigan 
senate. Sponsored by Senator Jo- 
seph C. Roosevelt, the bill would 
require an inspection fee of 75 
certs, but as yet no specific means 
for carrying out the inspections 
has been decided upon. 

The bill provides that 15 cents 
of the total fee shall go to the 
secretary of state to defray cost 
of administering the law. The re- 
maining 60 cents, which is col- 
lected from each owner would 
amount to about $1,500,000 each 
year, would be used to cover the 
cost of inspections. 

Of the means suggested for car- 
rying out the inspection, three 
plans have gained the most atten- 
tion. One would have the secre- 
tary of state establish 100 inspec- 
tion stations throughout the state, 
manned by 500 inspectors. Another 
plar would establish private ga- 
rages as official inspection sta- 
tions, with the garage owner re- 
taining 60. cents of each inspection 
fee. A third plan would permit a 
private company, in the business 
of making such inspections, to 
handle the job for the state. One 
such firm, the Weaver Manufac- 
turing Co., of Springfield, Ill., is 


General Motors 
Overseas Sales 
Hit 32,172 in Mar. 


NEW YORK.—Sales of General 
Motors cars and trucks to dealers 
in the overseas markets during 
March totaled 32,172 units, rep- 
resenting a decrease of 1.9 per 
cent from the volume in March 
of last year. 

In the first quarter of 1937, 
sales of 86,657 represented an all- 
time high first quarter volume, 
and an increase of 0.4 per cent 
over the volume in the first quar- 
ter of 1936. For the twelve 
months through March, 1937, 
sales totaled 325,124 units—an in- 
crease of 7.9 per cent over the 
volume in the twelve months 
ended Mar. 31, 1936. 

These figures include the prod- 
ucts of the corporation’s Amer- 
ican, Canadian, English and Ger- 
man factories sold outside of the 
United States and Canada. 





Studebaker Names Gaskin 


Canadian Sales Manager 
WALKERVILLE, Ont.—D. C. 
Gaskin, widely known by automo- 
bile dealers and salesmen in 
Canada, has 
been appointed 
sales manager 
of the Stude- 
baker Corp. of 
Canada, Ltd., it 
was announced 
this week by M. 
S. Brooks, gen- 
eral manager. 
Since his re- 
turn from over- 
seas service in 
D. C. Gaskin 1919, Gaskin 
has been con- 
nected with various phases of 
the automobile business. 


Atlanta Dealer Loses 


Suit Against Ford Co. 
DETROIT.—No cause for action 
in the suit of Arthur Lucas, Ford 
dealer in Atlanta, against the Ford 
Motor Co. was found by a circuit 
court jury here this week. Lucas 
sued for $109,000, charging that 
the company had failed to keep 
an agreement under which he 
would receive favored treatment 
in the delivery of cars. 

Louis Colombo, attorney for 
Ford, declared that the company 
had never entered into a verbal 
contract, upon which the suit was 
based. 








said to have provided Senator 
Roosevelt with much of his ma- 
terial. 

The bill, which provides for in- 
spection periods in April, May, 
and November, December, would 
require inspection of brakes, light- 
ing equipment, steering mechan- 
isms, mirrors, windshield wipers, 
horns, exhaust and tires. 

Every car operated on state 
thoroughfares would be required 
to carry a certificate of inspection 
sticker on the windshield. It 
would be unlawful to operate a 
vehicle without this _ sticker. 
Owners whose cars failed to pass 
inspection wold be permitted to 
have the necessary repairs made 
anywhere they chose. 





TIME OUT TO THINK. Z. H. Patterson, Patterson Motor Co., 
Clearwater, Fla.; James P. Carper, Pontiac Jacksonville zone man- 
ager, and H. P. Cook, Empire Pontiac Co., Guthrie, Okla., seem to be 
straining the grey matter at the April merchandising conference at 
Pontiac last week. 





Diversion Backers 


Fail in N. J. Senate 


TRENTON. — Diversion propo- 
nents failed by a single vote in the 
New Jersey senate this week to 
override Gov. Harold G. Hoff- 
man’s veto of a bill providing for 
the diversion to relief financing 
of $7,917,660 of motorists’ tax 
revenues. 

The vote on the veto was not 
formally announced, the bill being 
permitted to lie over when it 
failed to obtain the required 11 
votes for passage. On this basis 
it is available for reconsideration 
should the necessary votes be 
lined up for it. Political observ- 
ers here, however, regard the 
vetoed measure as dead, and an- 
ticipate an effort by its opponents 
to enact a compromise relief 
financing program. 





““FLOAT’’ ON 


Chit Gidhitioned 


MOHAIR VELVET! 


Mohair velvet means a cooler, more comfortable 
ride. And that’s easily demonstrated in Velmo- 
upholstered cars! Just point out how cool and 
pleasant this suede-velvet feels to the hand. 
What’s more, the patented back that breathes 
ensures a cool trip on the hottest days—with 


very real advantages! 


non-skid action on sudden stops, and no chance 
of rubbing a shine on clothing! 

Velmo, the cool-aire Mohair Velvet, makes a 
shift to bigger sales if it’s in the new or used 
cars you’re showing; be sure to point out its 


VELITO 


MOHAIR 


VELtLVvVaEd fT 


(Guse L.C. CHASE & CO., 295 Fifth Avenue, at 31st Street, New York City) 
Selling Division of Goodall -Sanford Industries 


Entire contents copyright 1937, L. C. Chase & Co., Inc., N. ¥. o. | 
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U. S. Data Shows 736 Consumption of Gas Up 107 


State Tax Yield Rises 


IH C ‘Abendins hudicsttial 
Council After 17 Years 


CHICAGO.—In compliance with 
the National Labor Relations Act, 
International Harvester Co. an- 
nounces the abandonment of its 
industrial council plan of collec- 
tive bargaining, successfully oper- 
ated for the past 17 years. 

S. ‘G. McAllister, president of 
the company, stated that the de- 
cision was made “with the great- 
est regret,” since under the system 
“industrial strife has been entirely 
avoided; employes and the man- 
agement recognized the problems 
of the other, and joined in efforts 
to arrive at fair and reasonable 
solutions.” 

McAllister expressed the desire 


of IHC to co-operate with the 
ing industrial strife. 
employes on the company’s policy 
made clear that they are not re- 
quired to join any union or bar- 
gaining group, and that the 
supreme court ruling gives each 
employe the right to deal direct 
with the company if he prefers. 
He added: 

“Rival groups will no doubt 
seek to obtain majority represen- 
tation, and in the competition 


some groups or individuals may 
be tempted to use coercive meth- 
ods. The management appeals to 
all employes not to attempt to 


* 


ly ‘FIRST-CLASS’ 





non-STOP 


New York-Chicago 
Boston-New York 
Washington-Chicago 
* 


also New York-Chicago 
via Buffalo and Detroit 


New Spring Schedules in 21-passenger Flagship Club Planes, 


Douglas built; the largest, 


most luxurious, longest-range 


planes. Delicious hot meals served aloft, without charge. 

Coast-to-Coast OVERNIGHT in new 14-berth Flagship Sky- 
sleepers, over the favorable, all-year Southern Transconti- 
nental Route. Two Flagship Schedules daily, New York- 
Los Angeles; The MERCURY, 3 stops only; The SOUTHERNER, 
4 stops only. No changing planes. 


For reservations 


or information 


call American Airlines or your Travel Agent 


government’s efforts in eliminat-| 
His letter to} 


| Inc., 


free choice for two very sufficient 
reasons: 

“First, because it is unfair and 
undemocratic, and will tend to de- 
|feat the very purposes of the 
| National Labor Relations Act; 
| second, because representation ob- 
tained by coercion is not real 
representation at all, but an il- 
legal fraud which cannot be made 
the basis for any legal claim to 
recognition. 

“The company will rightly be 
slow to recognize or deal with the 
representatives of any group 
(whether claiming a majority or 
minority) which has advanced its 
membership by coercive methods, 
and we believe the national labor 
board will fully support it in this 
position.” 


Low Price Level 
To Be Continued 
By Glass Makers 


TOLEDO. — Conservative price 
policy will rule the flat glass in- 
dustry in spite of heavy increases 
in costs through wage advances, 
according to word given stock- 
holders of Libbey-Owens-Ford 
Glass Co., by John D. Biggers, 
president, at the annual meeting 
here, last week. 


Although the company plants 
were down until Jan. 27, owing to 
the general strike in the automo- 
tive glass plants, production and 
shipments were so heavy in 
February and March that total 
sales for the first quarter of 1937 
exceeded the like period last year.” 


Net earnings for the first quar- 
ter of 1937 were $2,020,985, or 80 
cents a share on common stock 
as contrasted with $1,996,966, or 
79 cents a share in the corre- 
sponding quarter last year, while 
shareholders increased about 2,000 
to total 10,795 at the end of the 
year, 


Pontiac Honors Busch 


As Its Leading Salesman 


CHICAGO. — C. P. Simpson, 
general sales manager of Pontiac, 
and Verne L. Murray, assistant 
general sales manager, made a 
special trip to Chicago this week 


| to honor S. W. Busch for leading 


all salesmen in new car orders 


| during the period of Nov. 14 to 


Mar. 31. 


Busch, a salesman of the West- 
ern Marquette Pontiac Co., sold 
62 units. H. A. Wehmeier, general 
manager of Community Motors, 
Chicago area distributors, 
presided at the post-sales contest 


| celebration. The prize to Busch 


was a 1937 Pontiac. 


Sunday Closing 


DETROIT.—Sunday closing among 
automobile dealers here will be 
placed in effect beginning May 2. 
| Ford dealers will close on that date 
and all others, who are members of 
the Detroit Automobile Dealers’ 
Assn., will follow a week later. 





deprive each other of the right a 








To Exceed $690,000,000 


WASHINGTON. — Over 18,000,- 
000,000 gallons of gasoline were 


used on the highways in 1936, ac-| 
cording to statistics collected from | 


state authorities by the bureau of 
public roads of the U. S. depart- 
ment of agriculture. Consumption 
in 1936 increased 1,754,000,000 gal- 
lons or 10.8 per cent over that in 
1935. Every state shows an in- 
crease over 1935 with the excep- 
tion of North Dakota. Increases 
of over 15 per cent are recorded 
in Alabama, Arizona, Idaho, Mis- 
sissippi, Montana, New Mexico, 
Oregon, Tennessee, Washington, 
and Wyoming. . 

Every state imposed a tax on 
gasoline, the rate ranging from 2 
to 7 cents, and averaging 3.85 cents 
for the entire country. The 10 
states with the highest percentage 
increase in consumption all im- 
posed taxes of 5 to 7 cents, Wyom- 
ing excepted, where the rate is 4 
cents. 


The state taxes, including mis- 


See Attendance, 


Sales Marks at 
IAA Exposition 


CHICAGO.—Automotive dealers, 
jebker executives, jobber sales- 
men, fleet operators, garage own- 
ers, and others interested in serv- 
ice equipment from both the sell- 
ing and purchasing standpoint, 
are expected in record numbers 
during the next five days at the 
fourth annual automotive main- 
tenance exhibits at Navy Pier. 


Sponsored by the Illinois Auto- 
motive Assn., the show will con- 
tinue daily through next Wednes- 
day. One new mark has already 
been set in that more exhibits of 
accessories, parts and mainte- 


|nance equipment will be on view 


than at any of the three former 
expositions. The total is 186, of 
which the parts and merchandise 
division accounts for 134, and the 
shop equipment division 52. 

A. J. Cole, who has served as 
manager of all four shows, based 
his prediction of a banner attend- 
ance upon the advance demand 
for tickets from Illinois, Indiana, 
Michigan, Wisconsin and Iowa, 
the states covered in the distribu- 
tion of invitations. 

Exhibits will occupy 47,600 
square feet of floor space. Most 
of the leading manufacturers are 
represented with displays of their 
newest products. They are looking 
forward to the best buying de- 
mand since these IAA-sponsored 
shows were first launched. 


With Cole as general chairman, 
the show committee includes G. 
A. Brunelle, V. C. Anderson, Hen- 
ry Trauscht, Erwin Reed and 
Frank Heimbach for the jobbers, 
and T. H. Belling, O. W. Hall, L. 
T. McAuliffe and A. E. Hallstrom 
for the manufacturers. 


STANDARD OF 
THE INDUSTRY 


DIVISION OF BORG-WARNER CORPORATION 
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| the 


cellaneous receipts of collecting 
agencies, yielded a total income 
of $691,420,000 as compared with 
$619,677,000 in 1935. 


Over 641,000,000 gallons of gaso- 
line were exempted from the tax 
because of non-highway or public 
use. Refunds of $37,000,000 were 
made, largely for non-highway 
use. 

The following table shows tax 
collections by states: 


Tax Cts. Gals. Tax for Net Total 
Per Gal. Hghwy. Use Receipts 
199,040,000 $11,803,000 
79,509,000 3,843,000 
148,276,000 9,235,000 

,459,993,000 43,008,000 
172,661,000 6,833,000 
287,218,000 8,835,000 
47,067,000 1,856,000 
288,079,000 20,317,000 
298,673,000 17,493,000 
74,701,000 3,696,000 

,123,332,000 33,819,000 
525,909,000 21,154,000 
411,544,000 12,196,000 
316,438,000 9,520,000 
22 3,000 11,277,000 
212,547,000 12,207,000 
127,513,000 5,202,000 
226,536,000 8,921,000 
624,930,000 18,448,000 
871,512,000 25,739,000 
404,426,000 12,329,000 
151,880,000 9,062,000 
548,211,000 11,188,000 
90,447,000 4,455,000 
223,222,000 11,320,000 
27,420,000 1,080,000 
78,748,000 3,181,000 
657,854,000 19,106,000 
69,546,000 3,410,000 

,619,122,000 55,709,000 
335,097,000 20,961,000 
77,021,000 2,301,000 

,078,255,000 43,450,000 
332,243,000 13,216,000 
186,092,000 9,218,000 

,277,225,000 49,383,000 
114,400,000 2,230,000 
160,810,000 9,695,000 
98,447,000 4,186,000 
252,665,000 18,158,000 
958,957,000 38,471,000 
77,912,000 3,088,000 
57,697,000 
299,102,000 

Washington 313,740,000 

West Virginia .... 174,630,000 

Wisconsin 452,509,000 

Wyoming 58 482, 000 

Dist. of Columbia 2 121,625,000 2, 


State 


Alabama 

Arizona 

Arkansas 

California 

Colorado 
Connecticut 
Delaware 

Florida 

Georgia 

Idaho 

Illinois 

Indiana 

lowa 

Kansas 

Kentucky 

Louisiana (1) 

Maine 

Maryland 
Massachusetts 
Michigan 

Minnesota 
Mississippi 

Missouri 

Montana 

Nebraska 

Nevada 

New Hampshire .. 
New Jersey 

New Mexico 

New York : 
North Carolina .. 6 
North Dakota .... { 
Ohio 

Oklahoma 

Oregon 
Pennsylvania 

Rhode Island 
South Carolina ... 6 
South Dakota .... 
Tennessee 


2,277,000 
14,714,000 
14,345,000 

6,810,000 
18,028,000 

2,254,000 
393,000 


691, 420, 000 


Vermont 
Virginia 


18,018,596,000 
3.85 


TOTAL........ 
Weighted Average Rate, 
(1) Increased from 5 to 7 

1936. 


cents. 


cents on July 28, 


(2) Decreased from 4 to 3 cents on July 1, 


1936 


Chevrolet Names Shaw 


Service Division Head 


FLINT.—C. W. Wood, Chevro- 
let national service and mechani- 
cal manager, this week appointed 

Harry L. Shaw 
central office 
service develop- 
ment manager. 
Shaw comes to 
Detroit to as- 
sume his new 


H. L. Shaw 


duties after 11 

years with the 

company on the 

west coast. 

Prior to his ap- 

pointment he © M. Davenport 
was Los Ange- 

les zone service and mechanical 
manager, 


Shaw succeeds C. M. Daven- 
port, who was recently placed in 
charge of the used car recon- 
ditioning division of the service 
and mechanical department. Dav- 
enport’s promotion was part of 
organization of used car 
operations on a basis paralleling 
that in the new car field, recently 
inaugurated by W. E. Holler, 
| Chevrolet general sales manager. 


OPPORTUNITY! 


Association manager, now employed, 
also proficient safety engineer—director 
or organizer, wishes a change. Address 
Box 117, Automoetivé Daily News, 527 
New Center Bldg., Detroit; Mich. 
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th Dimension 


The News of Automotive Advertising 


Ey Pete Wembhoff 


Spark Plugs 

Tie-in with film stars forms the 
basis for new campaign launched 
for Auto-Lite Spark Plugs 
through United States Advertis- 
ing Corp. “Rhythm” being used 
as the theme. 

Joan Blondell is the first per- 
former’ used, life-size cutouts 
being placed in theatre lobbies 
to tie in with her current film. 
Seven-color cutouts show star in 
a rhythm costume, a rhythm pose 
and the “rhythmatic” Blondell 
“chassis” in eye-pulling proximity 
to the new Auto-Lite spark plug. 
Headline reads “Both have 
rhythm and perfect performance.” 


Besides lobby cutouts, certain 
Auto-Lite advertising will carry 
her picture. A 14-inch replica of 
the cutout, with an easel back for 
counter display; special film 
slides; window displays, news- 
paper stories and mats, plus other 
“dealer helps,” have been pre- 
pared. Suggested newspaper ads 
for dealers are also provided. 


Ladies Like 


Packard reports heavy re- 
sponse to its “Ladies’ Week” pro- 
motion campaign, which was de- 
veloped from a selected mailing 
list of around 500,000 representa- 
tive women in communities with 
Packard showrooms. Newspaper 
advertising was employed in 
about 700 cities; copy appeared 
in four leading women’s maga- 
zines; and posters at dealer and | 
distributor points backed up the | 
drive. és 

Object was to bring women into 
showrooms and encourage them 
to go for drives in the new Pack- 
ards. Young & Rubicam, Inc., in | 
charge. 








Spectacular | 

Chevrolet’s new 40 foot by 60} 
foot animated display on New| 
York’s White Way required the | 
following materials for construc- | 
tion: 11% miles of wire, 7,069 | 
lamps, 4,758 pounds of _ sheet | 
metal, 1,905 pounds of structural | 
angle steel, 97 pounds of rubber 
and friction tape, 90 pounds of | 
electric cement, 82 pounds of | 
solder. 


| 


The spectacular, which includes 
“Chevrolet” in letters eight feet 
three inches high, is animated | 
from two separate control houses | 
underneath. Main flasher, con* | 
trolling __ pictorial display, is} 
housed in one, while the moto- 
graph control animating the edi- 
torial display is contained in the 
other. 


Surveying Tires 

Survey of fleet owners operat- 
ing hundreds of cars in all parts 
of the country has been made the 
basis of an extensive ad cam- 
paign now being carried on by 
Goodyear Tire & Rubber Co. 
From the survey, company 
evolved the ad theme: “The 
cheapest thing on your car is the 
best tires you can buy.” 

Newspapers, magazines, farm 
and trade papers, and outdoor 
posters are carrying the cam- 
paign. Marks the first time since 
1929 Goodyear has used poster 
media. Drive, employing from 400 
to 1,200 lines, will run through 
October. Arthur Kudner, Inc., 
handling account. 





Conclaves 

April 25-28—Hot Springs, Va., 
Assn. of National Advertisers, 
semi-annual. 

April 28-29—Toronto. Canadian 
Newspaper Assn., annual meet- 
ing. 

April 29, 30, May 1—White Sul- 
phur ‘Springs, W. Va. American 
Assn, of Advertising Agencies, 
20th annual conclave. 

May 17-19—Hot Springs, Ark. 


Southern Newspaper Publishers 


| Assn., annual. 


May 20-22—Hot Springs, Va. 
Associated Business Papers, Inc., 
annual. 

June 20-23—New York. Adver- 
tising Federation of America, 
33rd annual convention. 

June 20-23—New York. News- 
paper Advertising Executives 
Assn., Inc. 


Winding Up 

Series of eight concerts under 
Eugene Ormandy’s baton begin- 
ning Sunday (25), will round out 
Ford Sunday Evening Hour’s 
(CBS) schedule for the season. 

Kirsten Flagstad will open 
series, followed in order by the 
Greenfield Village Children’s 
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IN NEW DRESS and color blazes Chevrolet’s 2,700 square foot 
spectacular high up on New York’s White Way. 
of the new display marked the beginning of Chevrolet’s fifth three- 
year period on Times Square. 


chorus; Jascha Heiftz; Gladys 
Swarthout; Kathryn Meisle, Bidu 


Sayao; Mischa Levitzki and Jose- 
phine Antoine, 


19 
Car Maintenance 


Show Draws 8,000 


MINNEAPOLIS. — More than 
8,000 people attended the first an- 
nual Northwest Automotive Main- 
tenance Show, held at the Minne- 
apolis municipal auditorium, Apr. 


|8 to 11. 


| coast to 


Exhibiting manufacturers from 
coast purchased 224 


| booths, and representatives from 


Recent turning on | 





all firms who were in attendance 
reported that it was one of the 
most profitable shows from their 
standpoint that they had ever 
attended. Dealers and jobbers 
visited the show from the entire 
eight northwest states and south- 
ern Canada. 

The show was conducted under 
the auspices of the Automotive 
Boosters Club Northwest No. 8. 
F. P. Prescott is president of the 
club. Wallace C. White, vice- 
president, acted as chairman of 
a large show committee, Leo C. 
Gehring as treasurer, and H. H. 
Cory, manager. The entertain- 
ment committee was headed by 
A. F. Snyder. 





— 


.-. Make Glass Replacement 
a PROFITABLE part of your business! 


ITH our convenient cat- 


alog, it’s easy! Part num- 


bers for every glass part of every 


make and model... 
every part 


selling price .. 


costs for 
and suggested 
. that’s what this 


helpful book contains. 


When a job comes in, find the 


GLASS PARTS numbers 
for every part of every 
make and model of the 
bast eight years! Allcon 
veniently listed for you, 
with costs and selling 
brices, in this handy book. 
Use it! Let it help you 
make money! 


correct make and model in the 
book. Make a note of the glass 
part number. And telephone or 
write our nearest warehouse for 
that part, asking for it by num- 
ber. Within 24 hours it will be 
shipped to you. 

That's all there is to getting 
the right glass part in a big hurry 
and with a minimum of trouble. 
Use this Pittsburgh Auto Glass 
Parts Service. It makes glass re- 
placement a profitable part of 


your business! 


4)27-.PITTS BURGH. 74, 
Pol PLATE GLASS COMPANY ‘Glpse. 
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Frisco Chevrolet Dealer 
Builds Business on Hunch 


SAN FRANCISCO.—Last 


H. A. Brown was appointed a| 


Chevrolet dealer here. Retired 
general sales manager for Gen- 
eral Motors in Canada, Brown 


had felt the desire to get back} 


into the swing of things, and had 
followed through by assuming a| 
tenement district dealership. 

He took over an old laundry at 
one of the outlets to the new 
Golden Gate bridge, not because 
the spot was anything but for- 
bidding, but because he had a| 
hunch. 

What happened to that hunch 
in six months is the subject of 
this story. 

Picks Drab Site 

Adjacent to the main outlet of 


the San Francisco-Oakland Bay | 
bridge on Fifth street in San) 


fall 
concourse of the Grand ‘Central | 





Francisco, was a ghetto district 
and a manufacturing district 
merged into a drab and lethargic | 
mass of buildings and residential | 
flats that were anything but in| 
tune with the conduct of modern | 
business. No pedestrian market 
existed and no motor car travel 
market existed. The prospect was 
merely “south of Market Street” 
at its ugliest. 

H. A. Brown looked beyond the | 
ghetto dwellings and the ware- | 
house buildings. He saw _ the 
streets improved to boulevard 
width and smoothness and smart- 
ness. He saw the forlorn district 
spruced up, that it might keep 
pace with a natural growth 
“westward from the bridgehead.” 

He chose this uninviting area | 
for the site of a Chevrolet dealer- | 
ship. 

He judged his location as tailor- 
made to his plans, but his choice | 
appeared foolish to hundreds of | 
business men to whom the region 
was regarded as a fallow com- 
munity of castoff humanity and 
industrial buildings—a hopeless | 
area. 

At the corner of 7th and Har- 
rison streets, two blocks west of 
the bridgehead and on the main | 


| majestic 


| convenient dealership in this new 
| diversion of traffic, 


appreciable dent in the grand 


station in New York! Space for 


| paint and heavy service opera- 


tions? Yes, the old steam rooms 


of the laundry make ideal paint | 


rooms, dust-free and perfectly 
ventilated! And so he knocked 
down obstacles one by one. 


The long and short of the story | 


of H. A. Brown’s energy and fore- 





sight is that when the 1937 Chev- | 
rolet models were announced in| 


November, the Brown Chevrolet 


| Co. greeted the public in a mod-| 


ern showroom, backed up by a 


modern service department, 
modern motor car dealership. A 
brisk sales staff performed the | 
offices of mine host to the sizable | 
crowd that flocked down into this | 
“south of Market” district, in| 
curiosity as to what strange thing 


| was happening in the old forgot- | 
}ten area, as well as in curiosity | 


as to the 1937 models. 

That opening day was Nov. 7. | 
A week later another opening day | 
arrived—Nov. 12 and the inaug- | 


| ural of the $77,000,000 San Fran- | 


cisco-Oakland Bay bridge, the | 
eight and a quarter mile wonder | 
of steel and concrete; the magic | 
span that delivered the city from | 
the thralldom of slow ferry boats 
to and from the eastbay and the} 
California hinterland. 


Brown Congratulated 

Fifty thousand cars and trucks 
travelled across the bridge on 
opening day! Four hundred thou- | 
sand cars milled around the new 
“bridge district,” fighting the 
maelstrom of traffic for a look at 
the bridge, for a chance to get on 
the ramp and drive across its | 
span. A million people 
knew overnight that the Brown 
Chevrolet Co. was the pioneer of | 
the bridge district, was a most | 


in this new 
“driving habit.” 

The vision of H. A. Brown had 
come to pass. Now, the buyers 
began to flock in to the new 
dealership. They were eager to 


in a} 


| to inspect the close-at-hand serv- 


that, 
| the new convenience. 


| Chevrolet 





see how this former laundry had | 


artery of travel to every major | 


section of the city, Brown found | 
a deserted laundry. The building | 
was two stories in height, cav- | 
ernous in an interior from which | 
the machinery for laundering had | 
been removed. Every aspect of | 
the location and building was for- 
bidding to the ordinary investor. | 


Brown bought the building out- 
right. He knew what was in his 
mind. He answered the inevitable 
doubters by making an outright 
purchase. 


Remodels Completely 


In the middle of October, he 
started remodelling, from top to 
bottom, from outside to inside. A 
telephone pole in the way of his 
prospective showroom on_ the 
corner? He had the pole removed. 
No room in the deserted laundry 
building. He had his engineers 
gut the interior of pipes and con- 
nections—and created a _ service 
concourse that would make an 


Bathrick on Inspection 


Trip of Pontiac Dealers 


NEW YORK.—Don U. Bath- 
rick, Pontiac Motors, assistant 
general sales manager in charge 
of the east, left this week on an 
extensive trip through the south- 
east. Although he will not hold 
dealer meetings he will seek in- 
formation regarding business con- 
ditions by calling on the com- 
pany’s larger dealers in the im- 
portant cities where stops are 
made. 

The itinerary includes Cincin- 
nati, Apr. 21; Indianapolis, Apr. 
22; Atlanta, Apr. 26; Jacksonville, 
Apr. 27; Tampa, Apr. 28; Miami, 
Apr. 29 and Charlotte, May 3. 


Ghetto Laundry Changed Into Modern Dealership 


ADVANTAGEOUS USE OF THE SHOW window to display parts and accessories, thereby attracting 
potential customers, is shown in this view of the Brown Chevrolet Co., San Francisco. 


aaiantiianaiananne tll 


| been amazingly converted into a 
modern dealership. Property own- 
ers in the new district came to 
see and congratulate Brown. Man- 
ufacturers and warehousemen, all 
operators of motor fleets, came 


ice facilities that were now avail- 
able. Why had there not been a 
dealership here before? Many in- | 
fluential fleet opeartors thought 
with deep appreciation of 





Now, after six months of op- 
eration in the bridge district, and 
despite the drawback of a busi- 
ness-crippling maritime strike 
during the winter, the Brown 
Co. finds itself ap- 
proaching in service volume the 
totals of the largest Chevrolet 
dealers in the nation. New car 
and used car sales are climbing 
up surely, as more and more city 
motorists break their habits of 
dealing on the northern side of 
Market street. 

But most pleasing to Brown is 
the new vista that rolls off in all 
directions from his “hot corner” 
on Harrison street. Buildings are 
being remodelled in every direc- 
tion. Chromium signs are dis- 


AN OPEN BIN display of parts and accessories is situated in a 
corner of the Brown Chevrolet Co.’s parts department. 


placing worn wooden markers. 
People and companies are spruc- 
ing up, “living up” to the mod- 
ernity of the bridge and the en- 
hanced importance of the area. 


Brown can well look at this 
renaissance of people and com- 
panies and property values and 
say to himself, “I had something 
to do with that.” 


NEW PASSENGER CAR REGISTRATIONS 


Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold 


STATES 


Total, 21 States 

for March 
Arizona "37 
36 
“a 
36 
"37 
"36 
37 1 
361 
"37 
"36 
"37 
"36 
371 
36 | 


Louisiana 
Massachusetts 
Nebraska 

New Hampshire 
New Jersey 


New Mexico 


~ /'78 
361 
371 
864 
37 
36 
37 
36 | 
371 
7361 
37 | 
361 
37 
36 


Ohio 


Oregon 


Pennsylvania 
Virginia 


Washington 


District of Columbia 


Total, 34 States 
for March 


Total to Date 
"36 


"37 1840: 


CHRYSLER GROUP 


28673 
20945 
298 
228 
689 
574 

35721 

2236] 


15636 
12891 
156 
120 
406 
852 
1735) 
1326) 


2148 
962 


8365 
5678 
89 
74 
186) 
172 


1205 
746 


2524) 
1414| 


33 
21 
258 
48 
27 


64) 
29} 
374| 
116| 
41) 
40] 20 
29} 19 
7| 7 
372 379 
238 123 
12} 6 
10) 8 
950) 
361 


635] 
113) 151) 312 
62; 115} 191 
1317| 1523) 3591] 
984] 1573] 
a 70 
: 95 
sia 4189 
2258} 4611| _ 
259| 556 
240| 374 
2819| 4901 
1552| 3233 
326, 712 
38} 210) 596 


161! 473) 
87| _387| 
84| 302) 545) 1029 

298| 498) 900 
5130| 17785| 32004| 608571 
1992|, 12815| 27071| 44939] 
15130| 60611/115014|209157 

6080! 39160} 80570/135322 


131) 444 


2918] 
130] 
136] 

82371 

7706] 

1034 I 
7331 

9624 

5428 


1250 
904] 





931 
476 : 
109! 110 
76 43 
1080! 824 
417 226 
106) 
60| 
170 
SS 
98) 
71| 
5938 
ooey 


ois 


1912 


FORD GROUP 


28255 
aes 


4362 
3622) 
46 
31! 
106| 
97] 
714 
489 


276 
2 


286 
16 
4 rH 
860 
7173 
2999 | 
2154] 


5| 
4) 
57 
54 


831 
753 
2920 
2127 


29 
20 
79) 
27| 


782 


263 
207 


2210 


786 | 3| 
270 | sl 
210 | 39| 
22941 973 
1961] 757 
1211 33 
146 I 27 
89161 1451| 
7116 | 974 
851. 167 
7714 134 
5586] 1199 
4256 | 979 
1366 oa 
911] 105 


122} 363 553 | 797 ~ 818 | 1 = 788) 7 120 


4| 

2 
72) 
73| 


7 
3} 
84| 
49} 
119 2 
140 
8722 
7056 
810 
753 
5409 
4202 
1328] 38 
900 11 


| 1 
194 
60 


41 
18 


177 


62 
a 
11} 
59 
57 
1 


7 
1061} 1865 1299 41; 1340 324| 8} 1385) 
843} 1405 1431 27| 1458] 187| 14 1483| 


14| 
13 


668 | 
1056 | 


54577 9890 


1038 18 
53054| 1523 

ok 585| 429471 7680 
4997|187022| 31215 


186 830 eaieeeial we 


179 
159 


632 36 


234| 24199) 


a pp 


zs| 227212309 


GENERAL MOTORS GROUP 


4927 
4867 


739 


291 4476] 42565 


a 
231 
812) 

1086; 


2695) 
1941] 


1127 
1401 
| 5457 
3817 
1161 
1479 


23) 77| 

8) 
149 
55 


1 
118; _—88, 
983| 859 
|_ 768) _510 
134 
110 
75| 
42| 
1137] 
895) 


1183) ot 
298) 7 
ce 
199 
45 
Pe 


386 
6102 
5695 

9| 206 
25| 250 

2466| 13379 
1644| 12961 
169| 1442 

158| 1570 

1286| 8691 
865| 8183 

180! 1669 

145| 1708 

307| 2485 

161] 2255 

174 141} 1123 

222 120| 1615 

1655| 11057| 12345]. 83634 
.605|} 10683} -9271| 84209 
4763| 33041 
1887| 31598 


si 
884 
921 
22 
19 
1716 
1677 
176 
171 
1254 
1196 
148 
137 
424 
395 


239| 
2837 
3004 
139 
178 
7452 
8526 
900 
1082 
4699 
5015 
1153) 
1306; 


211 
78 
23 
14 


194 
71 


i 
8 


37 
15 


576| 
1086) 
Re 


26496|257246 





WASHINGTON. 
comprehensive statistical picture 
of motor bus operation in the 
United States was painted this 
week when the census bureau 
disclosed the results of its sur- 
vey of this field during the bus- 
iness census of 1935. One out- 
standing fact revealed is that 
half of all common carrier motor 
buses in operation in October, 
1935, were five years old or more. 


Other significant facts. dis- 
closed by the report are that 66 
companies account for 58 per 
cent of the $167,933,000 total rev- 


Orsinger to Head 


San Antonio Assn. 


SAN ANTONIO.—Gunther Or- 
singer, secretary-treasurer of Or- 
singer Motor Co., Hudson-Terra- 
plane distributors, was elected 
president of the San Antonio Au- 
tomobile Trade Assn. at the an- 
nual election of officers held here 
this week. Orsinger succeeds Cale 
G. Ivers, vice-president, Jordan- 
Ivers Motor Co. (Ford). 

Others elected include Marcus 
H. Clark, Marcus H. Clark Motor 
Co. (Pontiac), vice-president; and 
Wil) H. Locke, Locke Motor Co. 
(Ford), treasurer. 

Directors are: Pat Dimmitt, Pat 
Dimmitt Motors, Inc. (Dodge-| 
Plymouth); L. D. Ormsby, Orms- | 
by Chevrolet Co.; F. A. Hayden, | 
San Antonio Motors, Inc. (Olds- 
mobile) and Ivers. J. T. Simmons 
continues as executive secretary. 


Wis. Lifts Weight Limit 
On 4 Wheel Drive Trucks 


MADISON.—Under the Hand- 
rich bill, signed Apr. 20 by Gov. 
Philip F. LaFollette, four wheel 
drive trucks will be permitted to | 
carry a maximum gross weight 
of 28,000 pounds on class A and 
B highways in Wisconsin. This 
represents 4,000 pounds more than 
other trucks are permitted to 
carry on the same class high- 
ways. 





34 STATES FOR MARCH, 1937-1936 


Complete cumulative figures appear each week until all 48 states are shown. States previously shown are Delaware, 
Missouri, 


Arkansas, Connecticut, Florida, Georgia, Idaho, 


STATES 


Total, 21 States 
for March 


Arizona 


Louisiana 
36 1 


37 1 
"361 
37 | 
36] 


Nebraska 


New Hampshire 


| | 
New Jersey "37 1 239) 71| 3101 6| 3) 9 275 571 5, 277/| 
5 


"36 1 
"37 I 


New Mexico 
| 


Ohio 


371 
361 
"aT 0 
36 | 
37 | 
36 | 
"37 | 
36 | 


Oregon 
Pennsylvania 
Virginia 
Washington 

District of Columbia 


Total, 34 States 
__ for 1 March 


The first 


| tional 
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Census Bureau Publishes Motor Bus Analysis 


U.S. Report Sifts Data 
From 1,751 Bus Companies 


enue, while interstate operators 
represented 47.9 per cent of total 
receipts; that size-of-bus concern 
had greater influence than kind- 
of-business on average weekly 
salaries and wages; that more 
than one-third of buses in opera- 
tion were in the 22-to-29 passen- 
ger size group, and that the 23 
companies operating 100 or more 
buses accounted for 26 per cent 
of all buses in operation. 


The report analyzes data from 
1,751 common carriers operating 
19,182 buses. They employed a 
monthly average of 39,613 persons 
and paid $55,267,000 in wages. 

The study of the age of buses 
showed that only 27.2 per cent 
were two years old or less. The 
tendency to use of buses carrying 
from 30 to 40 passengers is indi- 
cated. The report shows that age 
varied with the capacity, the 30- 
to-33 and the 34-to-40 passenger 
types being newer, 
than others. 

Size-group figures show that of 
the seven groups, the 66 concerns 
with annual revenue of $500,000 
or more represented only 3.8 per 
cent of all companies but did 
considerably more than half, or 
58 per cent, of all business. At the 
other extreme, concerns receiving 
less than $10,000 per year repre- 
sented 42.8 per cent of the total 


| number of concerns but received 


only 1.9 per cent of total revenue. 


Analysis of regional variation 
of average weekly salary or wages 
of full-time employes by occupa- 
groups shows that 
greatest relative variation occur- 
red in the office and clerical 
group, with a low of $18.76 in the 
East-South-Central region and a 
high of $28.89 in the mountain 
states. The average weekly wage 
of full-time bus drivers and help- 
ers throughout the United States 
did not differ materially from 
that of maintenance and service 
employes. 

Figures on revenue per vehicle 
showed an almost unbroken rise. 
Operators of one vehicle averaged 
$4,388 annual revenue, the re- 
turns dropping to $3,578 for two- 
vehicle operators and then ris- 


Illinois, Kansas, Maryland, Minnesota, 


HUDSON GROUP 


56| 
34| 


741 
59] 
44| 
39] 


11 
13 

9 
16 


63) 
46| 
35 
23} 


2| 


1| 


223] 15] 
20 | 


153} 


19} 
14| 


70} 
1) 


3 17 


1 
2 


371. 955| 165| 1120 211| 731 
36[ 910! : Hrd 12 153! 269] 


140] 
148 | 
789 
494 
105 | 
ees 
321 
180 


114| 
113} 
672!) 
382) 

88) 

61| 
267| 
133} 


26 
35| 
117 
112 
17} 
14| 
54| 
47| 


: 


in general, | 


the | 
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First Quarter Production Statistics 


NUMBER OF VEHICLES {Including chass la) 








UNITED STATES (Pestory sales) 


Year 
and 
Month 


Total 
(all 
vehicles) 


1937 


Tanuary.secees 
February 1/.... 
March..seee-s oe 


1936 


Januaryesececee 
Februarye+.-s+e 


502,775 
460,565 
452,955 
440,999 
271,291 
135,130 
224,628 
394,890 
498,721 


APTI lecccccecce 
MAYs-eeee 
TUNG cee eeeees 


AUBIStececceece 
September...++. 
October......+ 


1935 





Tanuaryecsesees 
Pebruarye.csecs 
Marche oe 


452, 936 
361,107 
356, 340 
332,109 
237,400 

87, 540 
272,043 
395,050 
404,528 


APPLlescecseces 
TUNE ceeecese- 

July... 
MIGUBteceedocee 
September. ...++ 
Octoberesersces 
November...+++- 
December. ceeees 


Total (Year)../ 3,946,934 || 3,252,244 


Passenger cars 


Domestic 
Market 


173, 955 
315,523 
398, 581 


803,524 


367,538 
285,676 
276,511 
259, 285 
168, 261 


195, 568 
313,513 
322,096 


3,041,877 


Commercial cars, trucks 
and road tractors 


CANADA (Productidoh) 


| Passenger 





| Domestic 
Market 


Foreign 
Markets 


65,730|| 54,633 
51,204 
77,448]| 65,496 
! 171,333 


74,363 
63, 321 
64,461 
58,113 
52, 784 
37,892 
25, 706 
41,938 
60,062 


159, 262 


56,194 
45,513 
50, 390 
45,419 
43,849 
25,026 
47,114 
48,564 
48,885 


49,905 


210,367 | 694,690] 870,216 








* preliminary figures. 


1/ Figures for the United States revised as a result of correspondence. 





ing steadily to a return of $12,- 
286 per vehicle for companies op- 
erating 100 or more buses. 


concerns handling this business 
on a contract basis are considered 
separately. Revenue from 27,047 
such vehicles totaled 20,033,000 in 
1935. A better age showing in this 
classification is shown, 35.4 per 
cent of school buses being two 
years old or less, 33.2 per cent 
five years old or more, and 2.8 





AUBURN GROUP 


10 years old or more. 


North Carolina, Rhode Island, 


Montana, North Dakota, Oklahoma, South 


2761, 
1307] 
26) 
16| 
59 
36 


| l 36) 57 

| 25 
43| 
| 10} 


133 
3 
3 


271 
7. 
5 


5| 20 


ad 





School bus operations of 26,729 | 


NON-AFFILIATED GROUP 


Eleven More Win 


BUFFALO.— Eleven service 
managers this week received gold 
lapel pins signifying membership 
in Chevrolet’s “85 Club,” the high-| 
est honor attainable in the service | 
department. Presentation was 
made by Harvey S. Wash, zone} 
service manager, at a banquet in| 
the Hotel Statler ballroom. Re-| 





South Carolina, Utah, West Virginia, W 
Dakota 


SCOMSIN, 


Foreign 
Markets 


Total | care 





sponse for the new members was 


‘85 Club’ Honor 


|ring and the presidency 
club, as highest ranking 





1092 
131| _ 
13 


23 
220 


12) 2232 
20| 1726) 
| 10) 
1 
H 


27 
2 
19) 1 
4 
yas; 
7 
. 


a 51) 

53} 
i an 
a. as 


11469 
515 
565 


181| 2 
11 
4 


808 | 685] m8 "34977 
377 7| 466] “ 30305 


136 
75 


32 
61] 


81| 


AT 
2] ae 


i 


239) aaa 


11 
8] 


3945 
3583 


iss 


107 
48 


116 


382 7-451 —«19483 


;| : = 574) 3| 683 253| iil 27187 


29| «136 
27| __—«65 
136, 149 
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2923 
19443) 
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5173 
2346 
13963 
6780 


11| 
7\ 
869 
760| 


2400 


’ 3 
__18] 
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12 


eg 
55 
415 
459 
1382 


| 51| = 
1| sel 
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83 
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4 re 
71 
47 

~~ 4786 

3499 


14411 
10641 


__ 3791 
225776 


li 
ra 
50 


2878) 
a72| 

8 

1860 


~~ 721364 


164 580237 


187811 INC. 


made by Stephen J. Zahorsky, 
possessor of the year’s best record, 
who also received a gold service 
of the 
service 
manager in the zone. 

Others elected to the club, be- 
sides Zahorsky, were William 
(Bud) Loder, Buffalo, vice-presi- 
dent; Leslie A. Covert, Penn Yan, 
secretary-treasurer; Harry Blacker 
and Edward Heitzman, Buffalo; 


| Albert J. Stewart and Howard 


Sweeting, Rochester; J. William 
Hardy, Erie; Joseph Hann, Frank- 
linville; Herbert Saul, Hornell and 
George Schultz, Dansville. 


NICKELGRAM 
— 79 -— 


We often read of the Lord’s 
prayer being inscribed on the 
head of a pin, but now this feat 
can be accomplished on an even 
smaller surface by a machine 
that can duplicate the job on as 
many pins as you please, and as 
fast as the eye can follow. A 
machine tool called the Gorton 
Duplicating Machine does it, 
engraving 300 characters within 
a circle of five one-thousandth 
(0.005) inches in diameter. If 
such fine work is to be done 
without a flaw, a machine of 
this kind has to be precise in 
every respect and extremely 
rigid. The Gorton machines, and 
this is true of other high-grade 
machine tools, use high-grade 
Nickel Alloy Steels extensively 
for gears and shafts and other 
wearing parts, since these 
steels have great strength and 
high fatigue resistance, result- 

a in long service 


NICKEL COMPANY 


NEW YORK, N. Y. 
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Partial Reports 
Show a. a 
Net 997 Ov er’ 


By C. J. ALEXANDER 
NEW YORK. 


of production in plants of both 


vehicle manufacturers and their | 


parts suppliers, earnings of the 
automobile industry in the first 
quarter of this year made a fav- 
orable comparison with those in 
the like period of 1936. 


Although the sample available 
thus far is not large, only a dozen 
companies having reported, ag- 
gregate net income is running 
about 59 per cent above a year 
ago. The combined net of the 
twelve corporations was $7,001,000 
for the first quarter of this year, 
comparing with $4,419,000 in the 
like period of 1936. 

Among the accessory concerns 
reporting up to the time this 
compilation was made, Eaton 
Manufacturing and Bohn Alu- 
minum & Brass were outstanding. 
Bohn’s large gain over a year 
ago, however, was accounted for | 
in part by non-recurring profit 
obtained from the sale of surplus 
supplies of copper. 

Estimates indicated that Pack- 
ard’s first quarter net income was 
about double the $1,248,000 re-| 
ported for the like period of last 
year and that Mack Trucks} 
earned a net income of around 
$565,000, as against $107,000. 

Although it appears that the in- | 
dustry exclusive of General Mo- 
tors and Chrysler increased earn- | 
ings over a year ago by a good 
margin, the reports of those two) 
companies are being awaited with 
interest. Not much attempt is be- 
ing made to estimate results for 
GM and Chrysler because of 
the difficulty of appraising strike 
costs. 

It is expected in Wall Street 
that big second quarters for GM 
and Chrysler will offset the ad- 
verse effects of the strikes. It 
is being estimated here that sec- 
ond quarter production by the 
industry as a whole will exceed 
1,500,000 and that the output for 
the full six months will be at 
least 2,800,000, as against 2,595,000 
in the first half of 1936. 

Shares of automotive companies 


Rolling Mill to Issue 
$60,000,000 in Stock 


MIDDLETOWN, O.— Officials of 
the American Rolling Mill Co. are 
preparing to issue $60,000,000 in 
preferred stock which has been 
authorized by stockholders. 
Charles R. Hook, president of the 
company, said $45,000,000 of the 
proceeds would be used for retir- 
ing obligations, improving facili- 
ties and increasing the working 
capital. 

He said the company earned 
more than $2,000,000 during the 
last quarter, which is equal to be- | 
tween 70 and 75 cents a share on 
the 2,245,192 shares outstanding at 
the end of 1936. Earnings for | 
March were more than $1,000,000, 
he reported. 


i 

CIT Net Rises 
BALTIMORE.—Commercial Credit | 
Co. announces that earnings on} 
1,841,567 shares of common stock for | 
the quarter ended Mar. 31 was $1.72, 
as against $1.64 on 1,166,932 shares | 
for the first quarter of 1936. Net 
income, after provision for federal 
income taxes, was $3,313,295 for the 
first quarter compared with $2,181,- | 
919 last year. 


Woodall Net Up 


DETROIT. — Woodall Industries, 
Inc., reports a net profit of $121,225 
for the first quarter, after charges 
and federal income taxes, but before 
surtax on undistributed profit, equal 
to 40 cents a share on 300,000 shares 


— Despite labor | 
difficulties that caused stoppage | 








(par $2) of capital stock. This com- 
pares with $103,542 or 34 cents a 
share in corresponding quarter of 
1936. 
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have not been heavily traded in 
recent sessions of the stock mar- 
kets. There hasn’t been much 
change in prices. 

The ADN stock price averages 
| for Apr. 21 compared as follows 


6 | tor the week preceding and a 


year ago: 
This Year 


Week Change Ago 
46.21 —0.27 47.52 
47.16 —0.27 50.01 
10 Parts-access 39.35 39.10 —0.25 41.20 
4 Tire-rubbers 46.58 46.23 —0.35 28.13 

Among dividend declarations of 
the past week was announcement 
by Eaton Manufacturing Co. that 
it would pay a quarterly of 50 
cents a share on May 15. C. M. 
Hall Lamp declared 10 cents a 
share, payable May 5. Libbey- 
Owens-Ford declared a quarterly 
of 75 cents, payable June 15. 
Twin Coach Co. declared 15 cents, 
payable May 10. 

Stockholders of Hupp Motor 
Car have approved recapitaliza- 
tion plan providing $2,600,000 in 
new capital. With these funds, it 
is expected the company will be 
able to resume operations at once. 
The new stock, after the ex- 
change on the basis of two old 
shares for one new, opened on the 
New York Stock Exchange at $4 
a share. 

Dun & Bradstreet in a review 
of the failure record of the. rub- 
ber goods industry said that of 
three applications filed in 1936 
for reorganization under the new 
bankruptcy act, only one was 
from a company making automo- 
bile tires. Bankruptcies of whole- 
salers and retailers in 1936 were 
only half the 1935 total. 


Last 
Week 
24 Motors ........ 46.48 


10 Car-truck co's... 47.43 


Mullins Earnings 


SALEM, 0.—Report of the Mullins 
Manufacturing Corn. for the quarter 
ended Mar. 31, 1937, shows net profit 
of $143,567, after depreciation, amor- 
tization. taxes, but before surtax on 
undistributed profits, equal after 
dividend requirements’ on 
shares of $7 preferred stock to 54 
cents a share (par $11) on 170,525 
shares of class B common stock. In 
first ouarter of 1936, 
$117,837. which, computed 
above share basis, is equal 
cents a | Share on class N stock. 


on the 


to 





28,775 | 


net profit was | 


39 | 





pressure again today and 


was off about a point and 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive 


Daily News 


New York, Apr. 23 (3:20 p.m..—Motor shares were under 


closed lower, on the average. 


Borg-Warner’s new stock made its appearance and was 
a feature on the upside in early trading. General Motors 


a half at the close. 





—_a 


Packard Profits Double 
°36 Net in First Quarter 


DETROIT.—Earnings of the 
Packard Motor Car Co. for the 
first quarter of the current year 
were in the neighborhood of 
twice those of the corresponding 
period a year ago, according to 
Alvan Macauley, president, it is 
reported in a statement by Dow, 
Jones & Co. 

Earnings for the first quarter 
last year were $1,248,029, equal 
to eight cents a share on 15,000,- 
000 no par shares of common 
stock. 

M. M. Gilman, general manager, 
stated that production of Packard 
cars is currently running at the 
rate of 15,000 a month, a rate that 
is expected to be carried at least 
through next month. The com- 
pany expects to produce and sell 


140,000 during the current model | 


year, Gilman said. The Packard 
six, a new car introduced for the 
current model season, is meeting 
expectations, approximately three 
of the six-cylinder cars being 
sold for every two of the com- 
pany’s one-twenty series. 


Macauley said that, despite in- 
creased production facilities, the 


company has not been able to | 
keep abreast of demand this year | 


and could have sold many more 
one-twentys 
possible to make deliveries. 





and sixes had it been | 


joyed an increase of 20 per cent 
during the first quarter, as com- 
pared with a year ago. 

Gilman pointed out that Pack- 
ard sales in 1936 showed a bigger 
percentage again over the previ- 
ous year than those of any other 
company in the industry. That 
condition also was true for the 
quarter ended Mar. 31. 

Macauley stated that “our 
wages have gone up faster than 
materials. We expect, however, 
that material costs will continue 
to rise and possibly catch up with 
the increases we have made in 
wages.” 


Four Wheel Drive May Up 


Its Capital to $5,000,000 

CLINTONVILLE, Wis.—Stock- 
holders of the Four Wheel Drive 
Auto Co. will hold a special meet- 
ing June 10 to consider increas- 
ing the firm’s capital from $2,- 
000,000 to $3,000,000 or $5,000,000. 

According to Walter Olen, pres- 
ident, changing of the par value 
of the company’s stock from $100 


to $10 will also be considered, as | 
well as the changing of the com- | 


| $992.288 Net for Quarter 


pany’s articles of incorporation 
to provide for a preferred issue, 


| in order to fill the need for addi- 


The company’s senior line en-| tional working capital. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, APRIL 23, 1937 
(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 


NEW YORK 


4, Allis Chalmers Mfg. 
American C. & F. 
American Chain 
Auburn Auto 
Bendix Aviation 
Beth. Steel 
Bohn A. & B. 
Borg-Warner 
Briggs Mfg. 

Budd Mfg. Co., E. G. 
Budd Wheel Co. 
Chic. Yellow Cab (1) 
Chrysler 

Clark Equip. 
Cleveland Gr. 

Collins & Aikman 
Com. Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 
Federal Motor 
Firestone T. & R. 


General Motors 
Glidden 

Goodrich, B. F. 
Goodyear T. & R. 
Graham-Paige 

Hayes Body Corp. 
Houdaille-Hershey B 
Houdaille-Hershey A 
Hudson Motor 
Hupp Motor 

Inter. Harvester 
Johns-Manville 
Kelsey-Hayes W. 


1937 
Low 


Last Sale 
Apr. 23 Apr. 16 | High 
17 
66/2 
291%, 
42% 
43), 
38), 
31% 
21% 
157%, 
17¥% 
34%, 


68)/, 
OY, 
931/, 
2912 
23% 
91% 


27% 

79 

41% 

62), 

51% 

48), 

38), 

26 

2034 

24% 

447s 

12% 10, 

37%, 31 
9, 5 

47, 27% 

201, 16% 
9/2 673 

34, 28, 

21 17%, 

20 

13% 

287s 

287s 

79 

43% 

72¥%% 

167% 

33% 

37% 

HY, 


80lg 
46 
1014 
9%, 
21% 
116 
351 
405, 
587% 
593, 
67 
2% 
OV, 
191, 
1553/4 
315%, 
38, 
39%, 
301, 
8%, 
36/4 
5%, 
554% 
593/, 
457%, 
455%, 
411 
3 
5% 
2242 


Nash 


4¥% 
30Y 
27% 
46's 
3%, 
15% 


20% 
28 


Lee Rubber & Tire 
Libbey-Owens-Ford Glass 
Ludlum Steel 

Mack Trucks (1) 
Marlin Rockwell 
Midland Steel 

Motor Products 

Motor Wheel 

Murray Corp. 


Last Sale 
_ Age. 23 Age. 16 


NEW YORK 


23%, 
69 

35, 
52% 
44, 
4254 
314 
22 

CA 


Pacific Mills 
Packard 

Raybestos Manhattan 
Reo Motor 
Republic Steel Corp. 
Socony Vac. 
Sparks- Withington 
Spicer Mfg. 
Stewart- Warner 
Studebaker 
Thermoid Co. 
Thompson Products 
Timken-Det. 
Timken Roller Bear. 
VU. S. Industrial Alcohol 
U. S. Rubber 
Westinghouse E. & M 
White Motors 

Yellow Truck 

Young Spring & Wire 


mat 


CHICAGO 


Asbestos Mfg. 
Bendix Aviation 
Houdaille-Hershey B 
Modine Mfg. 

Perfect Circle 





/num and Brass Corp., 





First Quarter Car Earnings Good Despite Strikes 


Quarterly Net 
Of $10,000 Shown 


By Graham-Paige 


DETROIT.—Graham-Paige Mo- 
tors Corp. and subsidiaries report 
net profit of $10,891 after all 
charges and provision for federal 
income taxes for three months 
ended Mar. 31. This compares 
with net loss of $186,240 in first 
quarter of 1936, according to a 
statement by Dow, Jones & Co. 


Unit sales of 5,176 cars were 
but slightly greater than for the 
first quarter of 1936 when 5,050 
cars were sold. Because of a 
higher percentage of its super- 
charger models and increased sale 
of accessories, total sales at $3,- 
861,749 were 11 per cent ahead of 
a year ago when total was $3,- 
481,028. 

Working capital was increased 
during the first quarter to slightly 
over $1,000,000 as compared with 
$757,990 at the end of 1936 and 
only $315,508 on Mar. 31, 1936. 
Current assets as of Mar. 31, 
1937, totaled $2,780,987 and in- 
cluded $332,630 cash while current 
liabilities totaled $1,724,125. In- 
ventories totaled $2,117,545, an 
increase of $505,722 from Dec. 31 
last. 


Through consolidation of its 
operations in its main factory in 
Detroit, Graham-Paige has re- 
duced its manufacturing costs 
materially while at the same time 
being in position to obtain in- 
creased production. Company 
plans the sale of two of its un- 
used properties which will add 
considerably to working capital. 

Graham is now tooling up for 
manufacture of a farm tractor 
which will be sold to Sears, Roe- 
buck & Co. and distributed by 
that company. It is to deliver 250 
tractors to Sears by July 1, which 
will be used to sample that com- 
pany’s stores. 


Bohn Aluminum Reports 


DETROIT.—Net profit of $992,- 


| 288, including non-recurring profit 
| from sale of excess copper stocks, 
| and after all charges except sur- 


tax on undistributed earnings, 
was reported by the Bohn Alumi- 
for the 
quarter ended Mar. 31, 1937. 
Equal to $2.81 a share (par $5) 
on 352,418 shares of capital stock, 
this compares with $335,129 or 


| 95 cents a share in the similar 
1936 quarter. 


Briggs one Rev eals 


Profit of $10,411,077 
DETROIT.—Net profit of $10,- 


| 411,077 after depreciation, federal 


income and undistributed profits 
taxes, etc., equivalent to $5.26 a 
share on 1,979,000 shares of no 
par capital stock, is shown in 
the report of Briggs Mfg. Co. for 
the year ended Dec. 31, 1936. 


This compares with net profit 
of $9,266,200 or $4.68 a share on 
1,979,000 shares in 1935. 


Owens-Illinois Reports 
$11,000,000 Net in ’36 
TOLEDO.—A net profit of $11,- 

046,984 after all charges, equiva- 

lent to $8.30 a share on 1,330,602 

shares (par $25) on common 

stock, is shown in the report of 

Owens-Illinois Glass Co. and sub- 

sidiaries for the year ended Mar. 

31, 1937. 

This compares with $7,923,152 
or $6.25 a share on 1,267,600 com- 
mon shares for the 12 months 
ended March 31, 1936. 


Rolls Royce Profits 


LONDON.—Rolls Royce announces 
net profits for 1936 of £390,237, an 
increase of £40,435 over 1935. A final 
common dividend of 15 per cent is 
proposed, making 22% per cent for 
the year. 

















So there’s no reason whatso- 
ever why the industry should be 
embarrassed the rest of the way 
through the ’37 season. All the 
other plants are running at capac- 
ity; the backlogs of orders con- 
tinue to multiply; dealers are 
clamoring for deliveries and, 
taken by and large, the industry 
should enjoy the _  5,200,000-unit 
year predicted in ADN today. 
That’s not tops—’29 is still high 
by a few whiskers—but consider- 
ing General Motors lost 44 days 
because of strikes and another 
two weeks to get going again, and 
Chrysler 30 days of striking and 
a fortnight to again hit its stride, 
it is apparent that ’29 saves its 
laurels only by the narrowest of 
murgins. 





























oe a 






REVIEWING the literary ef- 
- forts of others seems to be a new 
department for the column which 
is paying divi- 
dends, especial- 
ly weeks when 
ideas are few 
and far be- 
tween. So _ the 
conductor turns 
to a tear-sheet 
from the Erie 
(Pa.) Dispatch- 
Herald, which 
devotes a com- 
plete page, with 
art, to Charles 
W. Nash and 
the Nash car. Methinks Bill Ma- 
son, handling Nash publicity, had 
a lot to do with it. Be that as it 
may, if he did, he did a clever job, 
which should win for him en-| 
comiums from his employers. 
His story is one of the most 
cclorful about Charley Nash I 
have run across. After finishing 
it, you sorta feel mebbe the sage) 
of Kenosha is an Horatio Alger | 
type grown to maturity—at the| 
top of the ladder of success. 
ok of ae 
BUT WHAT intrigued me in the | 
story were a few paragraphs de- | 
voted to Hascall Bliss, head of | 
Nash sales, which told me how | 
he cut in on Nash, a tale I never | 
heard before. According to this) 
Bill] Mason, Bliss, who had been | 
a successful Flint dealer handling 
Oakland cars, went to Charley | 
Nash on Jan. 1, 1917. Because of | 
the Buick chapter in his business | 
career, Nash knew Bliss, his fel- | 
low townsman, and when the lat- | 
ter asked for a job at Kenosha 
with the idea of learning the | 
manufacturing end of the auto-| 
mobile business he was added to | 
the payroll. 








Hascall Bliss 
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AND HERE again we have the 
Horatio Alger touch which was 
not in the Bill Mason story. | 
Young Bliss put his best foot for- | 
ward in climbing the ladder to 
the top in Nash, and today we, 
find him a real brass hat in the | 
organization. His first rung came | 
in 1921, when he was made assist- | 
ant sales manager in charge of | 
the east. In '28 he became gen- 
eral sales manager; in ’'31 vice- 
president and director of sales; | 
in 32 a director of the company. | 
Directing Nash sales efforts, now | 
that there has been a marriage of 
Nash and Kelvinator, this same | 
Bliss is reaching for the moon— | 
100,000 units in the 1937 series, | 
which is the capacity of the 
plants. If it were greater, Bliss 

feels he could sell 'em. 

* Ed a 

BILL HUGHSON, of San Fran- 
cisco, with tentacles extending 
into Los Angeles, who has the 
honor of being 
the oldest Ford 
dealer in Bill 
Cowling’s or- 
ganization — 
something like 
35 years, I 
think — passed 
through Detroit 
Sunday, hasten- 
ing back to the 
, west coast after 
- a 70-day cruise 
W. L. Hughson to South Amer- 
ica. Accom- 


panying him was Mrs. Hughson, 
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y Sinsabaugh 


of course, for they had been to 


Argentine to see the _ grand- 
children. 
Hughson’s hurry was _ occa- 


sioned by the fact he had to be 
home to help his townsmen get 
ready for the dedication of the 
Golden Gate bridge on May 28. 
Said bridge will remove the last 
major water barrier to a con- 
tinuous all-wheel highway from 
Mexico to Canada. 


* * * 


BACK SOME 20 or 25 years 
ago, it was Hughson who pio- 
neered the original promotion to 
bridge the bays, and he has lived 
to see the fruition of his daddy- 


ing efforts. There are two bridges, 
in fact, and a great traffic prob- 
lem has been solved. The entire 
Pacific Coast will participate in 
the ceremonies and Los Angeles 
alone will send 5,000 cars to San 
Francisco for the fiesta to help 
make it a Roman holiday. 
+ * * 


I'D LIKE to be there myself, 
my appetite for bridge dedication 
having been fed by my visit to 
the west coast a year ago. At 
that time this Bill Hughson in- 
sisted on showing me_ every 
courtesy. He even invited me to 
take a cat-walk walk on the 
Golden Gate bridge, which was 
in course of construction, a privi- 
lege which was most unusual. I 
had to be courteous and say I 
would be happy to show my skill 
in cat-walking. 

Bill got the necessary permis- 
sion for a Saturday morning. He 
went with me. I looked up at 
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that cat-walk, which from the 
ground seemed no wider than a 
toothpick, swinging and swaying 
in the brisk breezes, and some 
500 feet above the waters of the 
bay. But I was game and we 
wended our way to the base of 
the tower which extended 750 feet 
into the atmosphere. And then 
the most welcome words I ever 
had heard: “I’m sorry, Mr. Hugh- 
son, but the men are not working 
today and the tower elevators 
are not running.” 

I’m still a guy with guts in 
Bill Hughson’s mind. He doesn’t 
know how close I came to beg- 
ging off. 


Inspection Bill Passes 


ALBANY—The New York state 
assembly has passed and sent to the 
senate the Gamble bill amending the 
vehicle and traffic law to require 
inspection of second-hand motor ve- 
hicles before registration. 
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Thompson Products Buys 


Jadson Motor Products 

CLEVELAND. — Thompson 
Products, Inc., Cleveland, has ac- 
quired the assets and business of 
the Jadson Motor Products Co., 
Bell, Calif., according to an an- 
nouncement by Fred C. Crawford, 
president of the Cleveland con- 
cern. The plant in California, -he 
said, gives Thompson Products 
the advantages of completé man- 
ufacturing facilities on the Pacific 
coast. 


The Jadson company will con* 
tinue manufacturing and sales 
activities under its own name and 
basic policies followed by both 
companies in the past will also 
be continued, the announcement 
states. The active managing 
personnel of Jadson is unchanged, 
with C. V. Dachetler acting man- 
ager and A. E. Robb, vice-presi- 
dent of engineering and sales. 








S—<Gropping o or 4 other trade 
magazines to concentrate on ADN?Y”’ 


GRAMPP MOTOR SALES COMPANY 


DISTRIBUTORS STUDEBAKER MOTOR CARS 


DAVENPORT, 


IOWA 


April 19, 1937 


Automotive Daily News, 


Detroit, 


Michigan. 


Gentlemen: 


We are distributors for Silver Dome Trailers in 22 coun- 
ties and have had very good success with the sale of 


these. 


We are just in receipt of your latest edition of the 
Trailer section of the "Automotive Daily News" and want 
to compliment you on the way you have gotten this out and 
the rapid stride you are making with this. 


The writer is always very 


Trailer 
get the 


and most interesting news 


section. In fact 
"hutomotive Daily 


much interested in reading this 
we are always very anxious to 

News" as it gives us the latest 
items of the week. 


We are contemplating dropping our subscriptions to our 
3 or 4 other trade magazines we have been reading the 
past three years and concentrating on "automotive Daily 


News" 


WG: EJ 


alone. 


Yours very truly, 


GRAMPP MOTOR SALES CO. 





“——as it gives us the latest and most 
interesting news items of the week!” 
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‘Confidentially, Geoffrey, the rear end isn't whut it should be 


The world is full of individuals like Geoffrey and his friend, 
men who give opinions on anything and everything . . . and 
men who listen to opinions. That’s how prejudices are born. 


From hearsay, or from some nebulous incident in the dim 
and distant past, people form opinions—prejudices—about 
this make of car or that make of car. And it’s one difficult 
job for advertising—or salesmen—to remove these prejudices. 
A third party, though, a newspaper, for example, can do a 
lot to clear the minds of its readers; can do a lot to get them 
back on the highway of unbiased thinking. 


The Chicago Evening American has done this very thing. 
For the past three years this paper has been devoting much 
editorial space to informative, straight-from-the-shoulder test 
stories about your car and other cars—stories that have 


removed the carbon of prejudice from the minds of its 
readers and made them the most sellable audience in this 


man’s town. 


Here is a free-thinking, free-buying automobile market. The 
market of the largest evening newspaper in Chicago... a 
newspaper with an editorial policy that synchronizes with 
your sales messages and gives them plus pulling power. Don’t 


overlook it. 


LS 
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CHICAGO EVENING AMERICAN 


. a good newspaper 


National Representatives: Hearst International Advertising Service 
Rodney E. Boone, General Manager 





